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Lake Greenwood
*  Size  11,400 Acres 

*  Length   20 Miles   
*  Shoreline 212 Miles 

*  Full Pond Elevation 440 ft MSL 
*  Maximum Depth  69.3 ft  (SCDHEC) 

*  Mean Depth  21.8 ft (SCDHEC) 
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Chapter Topics:

The Vision

The Plan

Critical Questions

Focus Areas

Lake Area Values

I. Introduction

The Vision.
Ensuring continued, safe enjoyment of Lake Greenwood 
while balancing housing, business, recreation, fishing, energy 

production, and water supply uses within the Lake Area 
The Lake Greenwood Area is valued for scenic beauty, water qual-
ity, water sports, fishing, proximity to quality cities, affordable as 
well as high-end residential living, and fine commercial areas that 
serve both lake users and residents.  Laurens, Greenwood, and New-
berry counties work cooperatively to manage land and uses within 
the Lake Area, provide public infrastructure, promote environmental 
stewardship, and help ensure safe use of the Lake.  Public access 
points are provided within each county and recreational facilities en-
courage passive and active use as well as places for the public to 
assemble for events.  People can travel easily between the Lake and 
lake-accessible commercial areas and between all commercial areas 
and adjacent residential neighborhoods.  Bike lanes and routes con-
nect to create a continuous bikeway around the Lake, and Lake Area 
multi-use trails connect all three counties and regional trail networks.
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The Plan.
The Lake Greenwood Master Plan establishes goals, objectives, and 
strategies for the use, development, and protection of the Lake Area 
through the year 2035.  These guidelines serve to assist the county 
councils, planning commissions, staff, citizens, land developers, and 
regional and state agencies in decision-making regarding a wide va-
riety of issues.  It is a policy document, not a regulation.  This Plan 
provides our vision and a means of how to achieve it, but our vision 
cannot be fully realized unless it is implemented through changes in 
our regulations, processes, procedures, and approaches that guide 
land development.  For that reason, the Plan includes an implemen-
tation schedule to help the counties move forward.

As a relatively undeveloped area, popular destination, and wonder-
ful place to live, the Lake Area is certain to grow and change.  How 
we respond to growth will determine what the Lake Area will be, 
whether or not the Lake will continue to be a valuable resource, and 
the quality of life of our citizens for the next few generations.  Instead 
of waiting to react until change comes, we have developed this Plan 
to guide that change to make sure the Lake Area remains a place our 
citizens are proud to call home and that Lake Greenwood continues 
to support all desired uses for a wide range of residents and visitors.

Left: An undeveloped and eroding shoreline of Lake 
Greenwood
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Critical Questions
Through this Planning process, hundreds of citizens have taken the 
time to carefully think through what the Lake Area should be and 
how it can grow in ways that are consistent with the vision expressed 
in this Plan.  Throughout the Planning process, questions emerged 
that were used to guide or frame this discussion:

What environmental issues are important to the  
continued use and enjoyment of the Lake?  
Lake Greenwood is used for hydroelectric power production, 
public drinking water, fishing, and a variety of water sports.  
There are a number of streams, rivers, wetlands, and land uses 
that impact the Lake both within the Lake Area and upstream.  
What can be done to promote the action and coordination 
necessary to ensure Lake Greenwood’s water quality and con-
tinue to improve the Lake Area’s natural environment?

How should community facilities and services grow to 
support current and future populations?  
While public satisfaction with current facilities and services 
is currently positive, aging septic facilities, the lack of public 
sewer in much of the Lake Area, and limited public Lake access 
and recreational opportunities will impact quality of life in the 
future, especially as the Lake Area grows.  What facilities and 
services will be needed?  Where should they be located?

Where will the Lake Area grow residentially and what 
kind of development is most needed?  

Will the children of Greenwood, Laurens, and Newberry coun-
ties be able to find and afford homes in the Lake Area when they 
are adults?  What types of housing will be needed and where 
should it locate? Will residents be able to find housing that en-
ables them to age without relocating out of the area?

Environmental issues

Lack of public facilities

Quantity and types of housing
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Will the Lake Area grow commercially and, if so, where?
A significant percentage of retail dollars generated by Lake 
Area residents is spent outside the area.  There is a need for 
more commercial businesses to support Lake uses and resi-
dential areas.  Where should they be located?  Where should 
lake-related commercial uses (those that depend on or take 
advantage of proximity to the lake) be located?  Is there a way 
to use commercial development to help create an identity for 
the Lake Area?

Are trails and bikeways important to the Lake Area’s  
future?  
Few trails currently exist in the Lake Area.  Is there a need 
to plan for trails and bikeways?  If so, where should they be 
located and how should they relate to existing and planned 
regional trail networks?

What types of transportation improvements are needed?
The road network in the Lake Area is generally sufficient to 
move current traffic through the area, but road maintenance 
sometimes suffers and roads are not always hospitable to 
cyclists and pedestrians.  How can this be improved?  What 
should be the priorities for roads?

How can a three county plan that addresses issues that 
cross jurisdictional lines, extend outside the Lake Area, 
and involve a multitude of players possibly be implement-
ed?
There is no history of interjurisdictional planning or coopera-
tion to address broad lake issues.  What type of structure is 
needed?  How can the Plan move from vision to reality?

Commercial growth

Importance of non-motorized infrastructure

Transportation improvements
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Focus Areas
The Plan provides answers to these questions and more through a 
detailed list of goals, objectives, and strategies focused on six spe-
cific topics:  

COMMUNITY INPUT



Page 10 PLAN LAKE GREENWOOD

The Master Plan is the culmination of nearly a year of study, discus-
sion, and development by the consultants, staff, a leadership team, 
citizens, county councils, and planning commissions.  In addition to 
meetings to solicit and consider input, a project website and Face-
book page were created to communicate important information and 
distribute draft documents, a citizen survey was conducted, and key 
stakeholders were involved at critical points in the Planning process.

The Master Plan is divided into four parts:  

1) introduction

2) goals, objectives, and strategies

3) vision map

4) implementation schedule

All parts of the Plan complement each other and should be used 
together when making decisions.  Requests for amendments to or-
dinances, policies, utility, and road improvement plans as well as 
requests for rezonings, budgeting, infrastructure expansions, and 
similar actions should be reviewed for conformity to this Plan.

A public Visioning session for the plan
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Lake Area Values.
This Plan was guided by the vision but driven by core community val-
ues that emerged during hours of thoughtful discussion.  What re-
sulted are guiding principles that reflect what the Lake Area is and 
what the community wants it to become. Simply stated, these are:

•	 Development patterns that respect the character and uses of the 
Lake.

•	 Reasonably compact growth and development that provides a full 
range of choices for where and how people live, work, and play.

•	 Quality natural resources that continue to nurture and sustain a 
high quality of life, an active outdoor lifestyle, and a thriving tour-
ism economy.

•	 Commercial development that provides needed products and ser-
vices, creates a positive community image, and supports Lake users.

•	 Community appearance and design that reinforces Lake Area heri-
tage and spirit.

•	 Transportation systems that safely accommodate motorists, pedes-
trians, and cyclists.

•	 Cooperative, productive relationships between all jurisdictions that 
help safeguard the future of the Lake Area and respond to challeng-
es and opportunities as they arise.

 

RESPONSIBLE DEVELOPMENT PATTERNS

LIFESTYLE CHOICES

QUALITY NATURAL RESOURCES

APPROPRIATE COMMERCIAL DEVELOPMENT

COMMUNITY APPEARANCE

COMPLETE STREETS

COOPERATIVE JURISDICTIONS
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Chapter Topics:

Purpose and 
Foundation

Goal Areas

The Environment

II. Goals, Objectives, & Strategies

Purpose and Foundation.
The goals, objectives, and strategies are the heart of the Lake Green-
wood Master Plan.  Each of the six focus areas identified in the Plan 
Introduction is covered in detail in this section.  A goal statement, 
objectives, and strategies are provided for each focus area that will 
help the counties address the issues identified in the Plan and ad-
vance the Goal.  The strategies set forth in this section are carried 
forward into the Implementation Strategy.  They establish policies 
that will help guide the Lake Area through the next 20 years.

The foundation for this Plan is the Lake Greenwood Community Pro-
file that was developed as part of the Planning process.  The Profile is 
a compilation of information gathered in the first three phases of the 
Master Plan project. It was guided by input received at stakeholder 
and Leadership Team meetings that involved nearly 100 residents 
from all three counties. It is not intended to serve as an encyclopedia 
of all information regarding Lake Greenwood and the surrounding 
area, but rather is focused on key issues identified during those meet-
ings.  The Profile provides critical supporting information for the de-
velopment of the Plan.  While the Profile is focused mainly on current 
and past conditions, the Plan is focused on development of the Lake 
Area over the next 20 years.
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How long have you lived, worked, or played in the Lake Greenwood 
Area?

> 20 years - 46%   |    10-20 years - 19%   |    5-10 years - 16%

? How do you hear about lake activities, opportunities, and 
events?

Website/email - 45%   |    Newspaper - 40%   |   Groups -  22%

?

What are the 3 biggest assets / opportunities for the Lake 
Greenwood Area?

Beauty   |    Lake size   |   Proximity to towns

?

What are the 3 biggest threats / challenges for the Lake Green-
wood Area?

Water quality   |    Junk, trash, debris   |   Siltation

?

How would you rate the public services in Lake Greenwood 
Area - excellent, good, fair, or poor? (top 3 responses listed 
below)

1. Good   |    2.Fair   |   3. Excellent

?

If you own or rent in the Lake Greenwood Area, what type of hous-
ing is it?

Single Family home - 89%   |    Mobile home - 10%    

?

What would encourage you to use the lake more often?

+ On-lake Destinations - 86%   |     + Public Access - 26%    
?

What are the main reasons you live, work, or play in the Lake Green-
wood Area?

Lake use - 70%   |    Lake living - 56%   |     Views - 44%

?

This Plan also reflects input received from a citizen survey conduct-
ed in May 2015 to determine citizen preferences and opinions.  The 
survey did not target a randomly generated statistically significant 
sampling of citizens in the Lake Greenwood Area; therefore, its re-
sults should not be extrapolated to the entire population.  However, 
it does provide insight into how the people who live within the Area 
or use the Lake view the Lake Area, its future, and its issues.  More 
than 900 responses to the survey were generated. In general, sur-
vey results reflected input we received from stakeholders during our 
interviews as well as the results from a similar survey conducted by 
Connect Lake Greenwood in 2014. The following are some highlights 
from the survey responses:
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Power boating

Fishing

Swimming / wading in the water

Skiing / personal watercraft

Canoeing / paddle boarding / kayaking

Bird and /or wildlife watching

Visiting Lake Greenwood State Park

Hiking / Walking

Golfing

Camping

Cycling

I don’t use the lake for recreation

80%

67%

63%

42%

31%

25%

25%

21%

20%

15%

6%

6%

Restaurants on the lake (accessible by boat)

Grocery stores and stores for everyday items

Restaurants off the lake

Dedicated bikeways, greenways & trails

Single family housing

Improvements to the Hwy 72 bridge such as 
signage, lighting, gateways at both ends

Recreation based businesses

Free public park and recreation area  (swim-
ming, fishing, picnicking,trails, events space)

Marinas

Want limited development

Parks and open space

Public swimming access

Public boat ramps

Hotel and Conference Center

Medical services

Patio homes

Senior housing / retirement 
communities

Condominiums

No more development

Sidewalks in new subdivisions

Apartments

Child and adult care

Manufactured housingSpecialty shops

76%

41%

39%

38%

32%

31%

29%

29%

28%

28%

27%

23%

21%

18%

17%

15%

13%

12%

9%

9%

5%

4%

1%

23%

How do you use the Lake Greenwood Area recreationally? 
(Select all that apply)

?

The following graphic highlights the percentage of people who selected the  
individual development types from highest to lowest. 

The following graphic highlights the percentage of people who selected the  
individual development types from highest to lowest. 

What type of development would you like to see in the Lake 
Greenwood Area? (Select all that apply)

?
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Goal Areas.
The Environment

Goal:  Protect and enhance the environment.

Core Principle:  The health of Lake Greenwood and the 
land that surrounds it is vital to future growth and the 
prosperity of all three counties.

While the overall environmental quality of the Lake Greenwood 
area is good, the Lake itself is challenged by the influx of nu-
trients, litter, and debris from boats and surrounding land and 
ongoing siltation, as well as the presence of noxious weeds.  
Development that compromises sensitive areas such as critical 
habitats and wetlands impairs the function of the Lake.  Cur-
rently, there are few local guidelines or regulations that address 
many of the impacts that are possible from continued develop-
ment of the Lake Area.

Objective:  Make Lake Greenwood cleaner.
Lake Greenwood is an invaluable resource that provides drink-
ing water, water for recreation, and a critical habitat for plants 
and animals. Contaminants, litter, and debris compromise the 
health and safety of the Lake and those who depend upon it in 
so many ways. Implementation and promotion of water quality 
best management practices (BMPs) and the institution of pro-
grams to educate residents, visitors and developers on the use 
of these BMPs will improve and protect water quality. Remov-
al of debris and trash and implementing measures to prevent 
dumping and littering will make the Lake and surrounding area 
safer and cleaner, and will enhance the natural beauty of the 
Lake area. 

Contaminants, litter, and debris compromise the health and safety of the 
Lake

Green algae bloom 
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Strategies:

1-1.	 Establish formal agreements among the three jurisdictions and 
with appropriate state agencies to provide requirements to keep 
the Lake and surrounding area clean and free of dangerous or 
unsightly debris.

1-2.	 Support citizen initiatives and awareness to remove trash, junk, 
and debris from surrounding land, creeks, and the Lakeshore.

1-3.	 Create a multi-media tip line (voice, text, photo, movie) monitored 
by Lake Management for citizen reporting of debris, trash, dilapi-
dated docks, critical area encroachments, and similar problems.

1-4.	 Install garbage disposal facilities at all public access points.

1-5.	 Define enforcement authority and enforce laws that prohibit the 
dumping of trash and debris into the Lake.

1-6.	 Reduce the number of non-functioning and malfunctioning septic 
tanks.

1-7.	 Establish a methodology and enforcement actions among the 
three jurisdictions and SCDHEC to upgrade older septic systems 
that are seeping contaminates into the Lake.

1-8.	 Work with jurisdictions located upstream, the Reedy River Water 
Quality Consortium, and SCDHEC to reduce the level of contami-
nants traveling downstream to Lake Greenwood.

1-9.	 Work with SCDHEC and other appropriate agencies, organiza-
tions, and groups to develop and distribute educational materials 
that provide best management practices to land owners and de-
velopers that reduce or eliminate seepage or contamination from 
pesticides, fertilizers, and other chemicals into the Lake.

1-10.	 Expand Lake Management’s public education campaign to as-
sist with the identification, prevention, and elimination of noxious 
and invasive species of plants and animals.

Support citizen initiatives and awareness to remove trash

Enforce laws that prohibit the dumping of trash and debris 

Reduce the number of non-functioning and malfunctioning septic tanks
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1-11.	 Create an internal marketing campaign to promote stewardship 
and appreciation for Lake Greenwood and its environment.

1-12.	 Enhance communication with citizens regarding rules, regula-
tions, and standards in the Lake Area and make information eas-
ier to find.

1-13.	 Encourage restaurants to use biodegradable packaging and 
serving materials.

Objective:  Protect sensitive areas from development.

Protecting critical habitat areas, fisheries, and native plants 
and animals is one of the most important activities that can be 
undertaken to maintain the health of the Lake. A comprehen-
sive program will control stormwater, preserve the shoreline, 
eliminate invasive species, and protect wetlands.

Strategies:

1-14.	 Review local sedimentation and erosion control programs for im-
pacts on the Lake and critical habitats and amend as needed.

1-15.	 Establish development buffers around critical habitat areas to re-
duce the impacts of adjacent uses.

1-16.	 Incorporate wetlands identification and notification into devel-
opment regulations as part of the permitting process.

1-17.	 Where possible, require low impact design to control stormwater 
from developed sites and include the use of low impact design 
techniques in road design and construction.

1-18.	 Create a shoreline management guidebook for lakefront and riv-
erside property owners.
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P epa eaIby:

Prinee George's
County, Maryland

Department of
Environmental
Resourees

Programs and
Planning Division

June 1999

MAKING A DIFFERENCE 

FOR RURAL AND SMALL 
UTILITIES 
Sustainable Rural and Small Utility Management Initiative 

2015 

Possible promotional materials

Low impact design practice: use of 
planters for stormwater infiltration

(right column) The EPA has several 
resources available reguarding low 
impact development practices
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1-19.	 Continue to protect fisheries from degradation, including the im-
pacts of invasive species, through support of SCDNR.

1-20.	 Keep livestock and runoff from equine operations out of the Lake.

Objective:  Reduce sedimentation within the Lake.

Sedimentation is a serious concern in Lake Greenwood. While 
the removal of excess sediment is a consideration to be ex-
plored, the institution of measures to prevent or alleviate addi-
tional sedimentation is critical to addressing this pressing issue. 
Some sedimentation is caused by lakeshore erosion, but most 
of the sediment settling in the Lake begins well upstream in the 
Reedy and Saluda rivers and will require cooperation and co-
ordination with multiple jurisdictions and agencies to fully and 
successfully address.

Strategies:

1-21.	 Work with upstream jurisdictions, SCDHEC, and SCDNR to re-
duce the amount of sediment leaving development, agricultural, 
and forestry sites.

1-22.	 Work with SCDNR to post and enforce no wake zones near shal-
low coves, bridges, piers, and points to reduce wave action and 
erosion.

1-23.	 Explore the feasibility and potential impacts of dredging the up-
per reaches of the Lake.

1-24.	 Work with SCDNR and other appropriate agencies and groups to 
develop and distribute educational materials that provide best 
management practices to land owners and developers on mea-
sures that reduce or eliminate sedimentation.

SALUDA-REEDY WATERSHED CONSORTIUM 

SAVING LAKE GREENWOOD: AN ACTION PLAN FOR RESTORING AND PROTECTING WATER QUALITY  

Page 3 

SECTION ONE: CURRENT CONDITIONS 

How and why sediment and nutrients impair the health and threaten the future of Lake Greenwood 

ediment and phosphorus are the primary culprits of the degradation of Lake Greenwood.  That’s the 

verdict from the Saluda Reedy Watershed Consortium, whose members have spent the last five years 

engaged in a variety of studies about the health of the lake.  They’ve conducted an in-depth 

assessment of historic water quality trends, developed predictive models of land use change and water 

quality dynamics, investigated the loss of lake storage capacity, and more. (To download the full research 

reports, visit www.saludareedy.org/research

 

.)  Their research and analysis point to sediment and the 

phosphorus it carries as the principal causes of the lake’s worst problems, from silting in of shallow bays to 

fish kills to algae blooms.  Solving these problems requires a clear understanding of these pollutants and 

their impacts.   

SEDIMENT IS BUILDING UP FAST.  Analysis of 
historical photographs and satellite imagery shows that 
nearly 310 acres of water in the upper reaches of Lake 
Greenwood have become dry land over the last 60 years.  
In the process, roughly 6,200 acre-feet of water storage 
capacity has been lost in these reaches.  Including the 
sediment volume accreted above waterline, the total 
volume of sediment delivered to just this portion of the 
lake is about 11 million cubic yards—enough to fill the 
Clemson football stadium to the brim 10 times over. 

 

While this represents a relatively small portion of the total 
volume of the lake, the physical impact of sedimentation is 
felt disproportionately in certain areas.  The deep water in 
the main stem of Lake Greenwood is unlikely to fill in 
anytime soon, but the upper reaches and small side coves 
are particularly at risk.  Given how much of the lake’s 
shoreline is along these coves, Lake Greenwood may 
effectively become a significantly smaller lake if sediment 
continues to build up at the current rate. 

 

SEDIMENT ACTS LIKE A SPONGE AND VEHICLE FOR CONTAMINANTS. Phosphorus, 

heavy metals, bacteria, and other pollutants are attracted to and bind with tiny particles of clay that make up 

the most visible component of the sediment in our rivers and lakes.  The smallest of these contaminated 

particles pass through conventional stormwater detention ponds and silt fences.  They stay in suspension for 

a long time, transporting pollutants for miles downstream and eventually into Lake Greenwood.  This 

means that when sediment enters the lake, it brings many more problems with it than just its physical 

presence. 

S 

This aerial photo of the Saluda arm of Lake Greenwood shows 

how much of the lake’s original area has been lost to sediment.

SEDIMENTATION IN LAKE GREENWOOD 
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ring and protecting water quality 
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“Sediment is building up fast”

Post and enforce no wake zones

A sandbar has emerged as a result of sedimentation
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Examples of safety and decorative lights added to bridge piers

Community Facilities and Services

Goal:  Provide adequate community facilities and public 
services for Lake residents and visitors.

Core Principle:  Achieving and sustaining a high quality of life 
requires adequate community facilities and services.

Community facilities and services within the Lake Area pro-
vide the foundation for future development and use of the 
Lake. These facilities and services vary widely and determine 
the types and intensity of development possible, access to the 
Lake, and the safety of Lake use. 

Objective:  Make Lake Greenwood safer.

Ensuring the safety of residents and visitors to the Lake is one 
of the most important components in the Master Plan. The in-
corporation of additional measures that will protect all types of 
lake users from swimmers to power boaters, as well as docks, 
and public infrastructure improvements such as bridge lighting 
will save lives and money and will enable everyone to relax and 
enjoy their time at and on the Lake.

Strategies:

2-1.	 Install safety lights on bridge piers or underneath bridges that 
span the Lake and decorative lighting along the SC Highway 72 
bridge.

2-2.	 Work with SCDNR to install additional signage, buoys, and en-
forcement of “low wake” and “no wake” areas near docks, ramps, 
and other busy or popular areas where there are likely to be swim-
mers and non-motorized users.
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Regulatory signage

Harzardous obstacles - River Fork Pier

2-3.	 Enforce restrictions on fishing and swimming near public boat 
ramp areas.

2-4.	 Support law enforcement and a greater SCDNR presence on the 
Lake during peak times.

2-5.	 Provide boat access points as needed for enforcement and res-
cue to ensure a swift response.

2-6.	 Recruit a boat towing service for the Lake.

2-7.	 Conduct a thorough study of the carrying capacity of the Lake for 
existing and future uses such as boating, fishing, and water sports 
to ensure use of the Lake remains safe and enjoyable for all.

2-8.	 Work with SCDNR to install hazard markers to demarcate shal-
low areas.

2-9.	 Remove structures that are no longer in use and are boating haz-
ards such as River Fork Pier.

Objective:  Make Lake Greenwood more accessible to 
the public.
Ensuring that the Lake is readily accessible to everyone, not just 
to Lakefront property owners and boaters, is a key component 
of the Master Plan. In the absence of public facilities, unsafe 
situations arise when families use boat ramps and other unsuit-
able areas for swimming, wading, and fishing from the shore. 
Public facilities such as parks, fishing piers, boat ramps, rest-
rooms, and trash facilities will make the Lake more accessible 
and user-friendly, help direct and manage lake use, and can re-
duce user impacts on the Lake and its environs.  
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Strategies:

2-10.	 Develop one or more designated public swimming areas on the 
Lake.

2-11.	 Incorporate restrooms and garbage disposal at all existing and 
future public access points including ramps and recreational ar-
eas.

2-12.	 Create additional public boat ramps in areas without access.

2-13.	 Explore opportunities for the development of additional marinas 
around the Lake.

2-14.	 Develop additional access areas for paddle sports including kay-
aking, canoeing, rowing, and paddle boarding.

2-15.	 Develop additional public fishing access points for persons with-
out access to a boat.

Objective:  Expand opportunities for recreation, trails, 
and open space.
Expanded recreational opportunities go hand-in-hand with 
increased access to the Lake. Lake visitors and residents who 
enjoy biking, walking, and hiking want access to additional 
parks, trails, and open spaces that will accommodate those 
activities. Families with children will enjoy parks that include 
picnic areas,  playgrounds and scenic views of the Lake. Trails 
linking parks and residential areas encourage residents and 
visitors to walk or bike, with linkages to local and regional 
trail systems serving as catalysts for tourism. While Lake 
Greenwood State Park is considered to be under used by local 
residents, it presents an array of possibilities for Lake access 
and recreation that could be realized through the joint efforts 
of local governments and SCPRT.
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Strategies:

2-16.	 Develop a joint use park in the under used area of the Lake Green-
wood State Park.

2-17.	 Develop a trail system that connects existing and future park ar-
eas around the Lake and links to regional trail systems including 
the Palmetto Trail and nearby cities and towns.

2-18.	 Develop additional public parks in the Lake Area that include 
playgrounds, trails, picnic areas, and where possible, lake access.

2-19.	 Encourage nearby high schools and colleges (e.g. Lander, New-
berry College, and Presbyterian) to create club teams and coor-
dinate annual regattas, rowing events, and fishing tournaments 
on the Lake.

2-20.	 Use utility corridors (rights-of-way and easements) for trails and 
public access.

2-21.	 Preserve open space and important Lake views on properties not 
likely to be developed.

Objective:  Increase awareness about public events and 
opportunities for recreation and fishing.
Lake Greenwood is widely considered to be a “hidden jewel” 
with enormous potential. A key reason that it remains hidden 
is the lack of a mechanism to educate and attract the public 
to lake-related activities and events. This is also true for Lake 
Greenwood State Park, which has long been a popular desti-
nation for out-of-town campers but has not attracted as many 
local visitors in recent years. A coordinated marketing cam-
paign that includes the State Park would be an effective tool in 
increasing participation in regularly scheduled events and en-
couraging the development of additional activities and events.
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Strategies:

2-22.	 Develop a coordinated marketing campaign for Lake activities 
and events.

2-23.	 Include activities and opportunities at Lake Greenwood State 
Park in all marketing and information materials.

Objective:  Develop a coordinated intergovernmental 
utilities plan for the Lake Area.
Currently, the provision of public sewer in the Lake area is limit-
ed and the reliance on individual septic tanks is the norm. Many 
septic systems are older and pose environmental concerns 
with regard to Lake water quality. The use of individual septic 
systems places limitations on residential density through the 
requirement that lots must be confirmed by SCDHEC as able 
to accommodate adequate operation of the system. New com-
mercial uses generally prefer or require the provision of public 
water and sewer. The expansion of water and sewer facilities 
will make it easier and more environmentally safe to develop 
residentially and commercially.

Strategies:

2-24.	 Identify priority areas for public wastewater service expansion 
based on projected growth and age of septic systems to accom-
modate anticipated residential and commercial growth.

2-25.	 Identify priority areas for water service to accommodate antici-
pated residential and commercial growth.

2-26.	 Ensure that future bridges and bridge replacements can accom-
modate co-location of public utilities.

2-27.	 Create incentives for residents and businesses to pump septic tanks.

Develop a coordinated marketing campaign for Lake activities and 
events.
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Land Use and Design

Goal:  Create a cohesive identity for the Lake Area.

Core Principle:  The use of land and the design of buildings and 
sites impact the Lake Area’s character and future.

The quality and future of Lake Greenwood will be greatly im-
pacted by how and where land is developed and used.  Land is 
a finite resource.  It nurtures us, gives us food and water, and 
provides places to live, work, and play.  How we use land and 
construct the human environment defines us individually and 
collectively.  It creates a character that can improve or limit 
community potential and define our future. 

Public utilities running underneath a bridge

(above right) Septic tank cleaning



Page 26 PLAN LAKE GREENWOOD

Objective:  Create land use strategies that address the 
entire Lake Area.
Historically, the three counties in the Lake Greenwood area have 
approached land use planning and regulation in much different 
ways, resulting in land use patterns that differ greatly. Future de-
velopment and redevelopment of the land in the Lake Area will 
significantly impact water quality and the accessibility of Lake 
resources for all residents and visitors. A coordinated approach 
to land development will enhance property values, improve wa-
ter quality, protect animal and plant habitats, improve access to 
the Lake for everyone, and will create a common identity for the 
Lake area that will attract new residents and visitors.

Strategies:	

3-1.	 Incorporate the Lake Greenwood Master Plan in all local land use 
programs and decisions.

3-2.	 Implement similar development requirements in all counties sur-
rounding the Lake.

3-3.	 Coordinate future comprehensive plans and other plans that im-
pact development around the Lake.

3-4.	 Adopt new zoning districts or amend existing districts for the 
Lake Area that are specific to the needs of the Area as expressed 
in this Plan, and that promote appropriate infill development.

Laurens 
County

Greenwood 
County

Newberry 
County

Inter-county coordination and support of the Plan is critical

Existing land use map within the study area
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Objective:  Plan for new growth. 
As the economy continues to improve and word continues to 
spread about the tremendous value and opportunities avail-
able in the Lake Greenwood area growth will follow. To accom-
modate growth while preserving the unique character of the 
area and the Lake environs and maximizing the use of existing 
infrastructure and development, thoughtful and coordinated 
planning is needed.

Strategies:	

3-5.	 Develop strategies and incentives that will encourage the use of 
existing vacant and infill properties to accommodate new resi-
dential and commercial growth.

3-6.	 Develop strategies and incentives that will encourage growth in 
areas with access to public water and sewer.

3-7.	 Enhance and promote overnight camping opportunities on Goat 
Island.

3-8.	 Provide opportunities for the development of a range of resi-
dential uses such as single-family, multi-family, patio homes, and 
townhouses to address demand from older and younger residents 
and the need for affordable housing, especially in redevelopment 
areas.

(clockwise from the top) infill development; multi-family complex; 
single-family attached; patio home; single-family detached home
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Lander
University
Uptown
Piedmont
Tech CollegeMain Street

Existing City of Greenwood wayfinding system

Objective:  Create coordinated wayfinding signage for 
the Lake Area.
Lake Greenwood remains a “hidden gem” in large part because 
it is not easy to find. Key thoroughfares and gateways are not 
welcoming and there is little or no signage that directs residents 
and visitors to destinations around the Lake. The incorporation 
of a unified wayfinding system and the enhancement of major 
gateways through signs, lighting, and landscaping will invite 
residents and visitors to explore the area and find new ways to 
enjoy the Lake and all that the area has to offer.

Strategies:

3-9.	 Use the new Lake Greenwood brand identity currently being 
developed by the Greater Greenwood Regional Tourism and 
Visitors Bureau and SC Heritage Corridor for promotion and to 
create a unified wayfinding system that will include signage, ban-
ners, and gateway signs.

3-10.	 Develop major and minor lighted gateway signs and locate them 
at key points of entry into the Lake Area.
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(left) Existing Hwy 72 condition as it crosses the lake
(below) simulation of a possible gateway treatment 

for the  Hwy. 72 corridor  
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Objective:  Establish guidelines for commercial 
development.
To protect the small town character of the Lake Area while pro-
moting commercial growth, it is important to ensure that new 
commercial development is appropriate and complementary to 
the vision expressed in the Lake Greenwood Master Plan. The 
development of commercial development guidelines for both 
off-lake and on-lake developments will also help provide tran-
sitions and linkages between residential and commercial uses. 

Strategies:

3-11.	 Incorporate off-lake commercial guidelines that encourage or re-
quire developments that:

a.	 Promote a compact, village-style development pattern.

b.	 Include a mixture of uses.

c.	 Are walkable and low rise (no more than 35 feet in height) in 
design.

d.	 Create a positive image on SC Highway 72 and other roads they 
front.

e.	 Place most parking to the rear of buildings and allow, if not re-
quire, shared parking and cross connections.

f.	 Promote pedestrian and bicycle accessibility.

g.	 Provide landscaping and appropriate lighting.

h.	 Use low height signs such as monuments, awnings, and small 
projecting signs.

i.	 May include some multi-family residential.

j.	 Promote neighborhood scale, where the largest single tenant is a 
full size grocery store.

k.	 Include multi-use paths or connections to regional multi-use paths 
that connect uses and provide connections to nearby residential 
areas.

Walkable, neighborhood scale development should be a priority 

Example of low profile commercial signage
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(bottom images) Example of a well executed ‘gas backwards’ gas station with 
an architectural presence on the streetscape and utilitarian functions occuring 
at the rear of the store

(above) An example of a neighborhood scale development

(above) An example of a compact, village-style development
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3-12.	 Incorporate lake-related commercial guidelines that encourage 
or require developments that:

a.	 Have boat parking and Lake access.

b.	 Are developed as a small enclave or development site with more 
than one use.

c.	 Enhance the image of the Lake. 

d.	 Include outdoor active areas such as cafe seating.

e.	 Are boat, pedestrian, and bicycle friendly.

f.	 Include a mix of restaurants, water-based retail, specialty stores, 
and general small scale retail.

g.	 Limit the largest single use to a typical restaurant or marine sup-
ply store. 

h.	 Are well landscaped and appropriately lighted.

i.	 Include a multi-use path to connect uses to each other and nearby 
residential areas and other multi-use paths.

3-13.	 Establish criteria for exterior building materials that:

a.	 Do not allow unfinished concrete, metal, or wood sides.

b.	 Limit stucco, aluminum, and other exteriors with similar visual 
impacts to small accent areas.

3-14.	 Clean up major vehicular gateways to the Lake by addressing 
abandoned and vacant properties that are in a state of disrepair 
or are unsightly.

3-15.	 Require wildlife-friendly lighting.

3-16.	 Establish time of day restrictions for commercial businesses, es-
pecially those that have outdoor activities.

3-17.	 Prohibit billboards along SC Highway 72.

Examples of mixed use waterfront developments
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Economy

Goal:  Grow the economy within the Lake Area in ways 
that support lake living, recreation, and tourism.

Core Principle:  Future economic development should reinforce 
what we value about the Lake Area and the character we want to 
project in the future.

While industrial development within the Greenwood County 
portion of the Lake Area is important to the local economy and 
is supported in our vision of the Lake’s future, future develop-
ment around the Lake should be predominately focused on pre-
serving its residential character, supporting recreational uses, 
and providing tourist-related conveniences. Increasing neigh-
borhood scale commercial development throughout the Lake 
Area, defining significant commercial centers, and providing 
more on-lake access to restaurants, marine services, and retail 
are important initiatives needed to improve the area’s livabil-
ity and promote lake character.  Currently, there is no unified 
vision for commercial growth, few retail opportunities for resi-
dents, and fewer lake accessible restaurants and services than 
in the past.

Objective:  Create a focal point for economic 
development in the Lake Area by defining SC Highway 72 
as the “Main Street of the Lake”.
Lake Greenwood’s economic growth has been primarily single-
family residential development and tourism.  This housing and 
visitor traffic creates demand for commercial establishments to 
serve residents and visitor needs.  Historically, the Lake’s com-
mercial market has seen limited development that occurred 
in a piecemeal manner throughout the study area, with a con-
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concentrated on lakeside property potentially accessible by 
both car and boat. Other commercial needs of Lake Area resi-
dents are currently supported in nearby communities such as 
Greenwood, which is just a 10 to 15 minute drive from the clos-
est point on the Lake.  However, more remote areas on the Lake 
are up to 30 minutes away from the nearest commercial center 
and need closer and more convenient general commercial ser-
vices.

Strategies:

4-4.	 Incorporate effective recruitment strategies for on-lake commer-
cial uses such as restaurants, marine services, and recreation-
based commercial.  This would include businesses like outfitters 
and rentals that emphasize environmentally-friendly practices 
such as recycling and not using plastic or Styrofoam products. 

4-5.	 Target the communities of Waterloo, Cross Hill, Coronaca, and 
Ninety Six for general commercial and retail offerings (grocery, 
general merchandising, convenience, etc.) not provided in the 
Lake Area.  In addition, smaller commercial nodes can be devel-
oped at the intersections identified on the Vision Map. 

centration on SC Highway 72 on both sides of the Lake.  Due 
to geography and the road network, this central location is a 
natural receiving area for non-residential development due to 
its general accessibility to much of the Lake Area.  This short 
stretch of road currently has little character, but through the 
recruitment of suitable commercial uses, design enhancements, 
and marketing, it can become the Lake’s “downtown” with a mix-
ture of shops, dining, and marine businesses, ultimately being a 
destination that is accessible by cars, pedestrians, and boats.

Strategies:

4-1.	 Designate the SC Highway 72 corridor as “Lake Greenwood 
Boulevard” on both sides of the Lake from SC Highway 39 to the 
Greenwood SC Highway 72 Bypass.

4-2.	 Incorporate lighting, signage, and design guidelines along the 
corridor that create a sense of place and cohesiveness and clear-
ly designate it as the commercial center of Lake Greenwood.

4-3.	 Ensure that land use regulations accommodate a mixture of ap-
propriate uses including restaurants, marinas, convenience shop-
ping, boat repair, fueling stations, neighborhood retail, and simi-
lar uses.

Objective:  Develop additional commercial services on 
and off of the Lake.
While Lake Greenwood has both limited existing commercial 
development as well as limited demand, there is a need to at-
tract additional commercial that can enhance the destination 
status of the Lake, while also meeting the needs of Lake resi-
dents. The immediate commercial needs for the area are those 
created by Lake activity and include restaurants, marine busi-
nesses, and outdoor recreation uses.  These businesses can be 

(opposite page upper left) Existing Hwy. 72 corridor

(opposite page right) Potential improvements could augment the auto-centric  
nature of the Hwy 72 - “Lake Greenwood Boulevard”

(opposite page upper right) example of a quaint waterfront development
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Strategies:

4-8.	 Work with property owners to encourage the best use of proper-
ties while promoting the protection of natural resources through 
targeted recruitment, marketing, and education.

4-9.	 Develop additional entertainment venues such as an amphithe-
ater or public gathering place that could be programmed for en-
tertainment and events.

4-10.	 Incorporate Lake Area commercial needs into the small business 
recruitment strategies for economic development departments 
of all Lake Area jurisdictions.

Objective:  Promote and develop tourism opportunities 
on the Lake.
Tourism is an important component of economic development, 
particularly in places like Lake Greenwood.  Attracting new 
visitors to the Lake will bring positive new investment as well 
as business to existing establishments.  This includes enhancing 
opportunities for public access and use of the Lake and creat-
ing new activity that is balanced by the needs and quality of life 
of the residents who call Lake Greenwood home.

Strategies:

4-11.	 Conduct a feasibility study of the potential for a hotel and meet-
ing center to be developed on the Lake.

4-12.	 Develop additional lodging services such as a hotel, primitive, 
and RV camping, lodges, etc. 

4-13.	 Seek opportunities for expanded fishing tournaments, boat 
shows, music festivals, golf tournaments, and other events to drive 
visitors to the Lake and bring additional business opportunities.

Objective:  Improve the appearance and function of 
existing vacant commercial areas.
In order to attract positive commercial development in ap-
propriate areas in the Lake Area, commercial property must 
have adequate infrastructure, be properly planned, and 
have attractive curb appeal.  In any economic development 
exercise, a community or developer must have knowledge of 
the opportunities for development and create an environ-
ment for that development to occur.

Strategies:

4-6.	 Create and maintain an ongoing inventory of vacant commer-
cial properties in the Lake Area and ensure that local realtors 
and area Chambers of Commerce have access to this informa-
tion.

4-7.	 Establish guidelines for the maintenance of vacant properties 
and buildings that address building maintenance, lot mainte-
nance, signage, and lighting.

Objective:  Develop a coordinated economic 
development strategy for the Lake Area.
It is imperative that the three county jurisdictions and Lake 
Area municipalities be coordinated in their economic goals 
and partner in the strategies for the development of the Lake.  
This includes all aspects of economic development such as 
targeted recruitment, infrastructure development, communi-
cation, and regulations.  In most cases, a single jurisdiction or 
even the private sector will be leading the particular project, 
but it should be done with a clear understanding of the coop-
erative economic vision of the Lake Area.
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Entertainment venues such as an amphitheater or public gathering place can be programmed for entertainment and events.
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4-14.	 Develop coordinating lake-oriented activities during local signa-
ture events such as the SC Festival of Flowers (Greenwood), Ok-
toberfest (Newberry), and Clinton Fall Festival. 

4-15.	 Explore demand and potential for developing meeting and con-
ference facilities on the Lake, in addition to promoting and pro-
gramming existing sites such as the Drummond Center and Camp 
Fellowship.

Objective:  Market and promote Lake Greenwood.
Lake developers, real estate agencies, and each local jurisdic-
tion should utilize a connected marketing effort that builds off 
of the common vision, understands the market opportunities 
of the Lake, and effectively communicates the Lake’s potential 
to attract new residents, bring new visitors, and increase pri-
vate sector investment.  These efforts should be based on the 
common values and assets of the Lake brand identity, and be 
deployed consistently to position Lake Greenwood as a unique 
community and destination. 

Strategies:

4-16.	 Create a mechanism for appropriate agencies to track both us-
ers of the Lake (surveys at events, public access points) and resi-
dential inquiries (existing realtor knowledge base) to understand 
Lake Greenwood’s true customer base.

4-17.	 Use customer data to create marketing strategies, building upon 
the foundation of the brand identity currently under development 
to cooperatively and consistently market Lake Greenwood as a 
place to visit, recreate, and live.

Existing lakefront camping facilities

Fishing tournaments can draw large crowds and could be a good mechan-
sim for the promotion of the lake
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4-18.	 Create materials to market the Lake, its activities, and businesses 
to the residents of, and visitors to, Greenwood, Laurens, and New-
berry Counties.

4-19.	 Install a Lake webcam for news, weather, and lake conditions re-
porting and promotion. Example of materials to market the Lake, its activities and businesses
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Transportation	

Goal:  Create a coordinated multi-modal 
transportation network.

Core Principle:  Providing options for how people move around 
within the Lake Greenwood Area will reduce traffic and create 
opportunities for active transportation.

Residents and visitors to the Lake Area are currently depen-
dent on private automobiles for transportation.  There are no 
sidewalks or bikeways and walking trails are found only within 
Lake Greenwood State Park.  The addition of multi-use paths 
could accommodate a range of non-motorized uses including 
walking, jogging, running, and cycling.  The provision of a range 
of transportation alternatives will help to attract and retain 
older and younger residents and address the needs of tourists 
and visitors.

Objective:  Maintain and improve existing roadways.
Existing roadways will continue to be the primary transporta-
tion routes in the Lake Greenwood area. Regular maintenance 
of, and improvements to, area roadways will increase safety and 
provide a pleasant driving experience for residents and visitors.

Strategies:

5-1.	 Prioritize road maintenance over the construction of new roads 
when allocating funding.

5-2.	 Seek funding for road maintenance and improvements on key 
roads leading into the Lake Area such as SC Highway 72.

5-3.	 Examine and address the use of golf carts on public roads.
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Objective:  Create a network of bikeways.
Increasing interests in physical fitness and alternative modes 
of travel have combined to make cycling appealing to a wide 
range of people, from families with children to baby boom-
ers. The creation of a network of bikeways would provide safe 
routes to destinations as well as paths for recreation. 

Strategies:

5-4.	 Remove impediments to safe on-road cycling such as rumble 
strips along the sides of roads.

5-5.	 Add bike lanes to existing and future roadways whenever pos-
sible.

5-6.	 Ensure that future bridges and bridge expansions can accommo-
date cyclists and pedestrians.	


• Operate carts with the same caution as a car.  

Golf cart owners can be held criminally and 

civilly liable for acts committed on their 

carts.  Violations on a golf cart can affect a 

drivers’ license. 

• Remain seated while cart is in motion. 

• No one may sit in the driver’s lap while cart 

is in motion. 

• Young children should sit flat in the seat and 

wear safety helmets to avoid injury from 

falling or being thrown from the cart.  

• All operators must abide by all traffic 

regulations applicable to vehicular traffic.   

• Slow down when approaching other path 

users, curves, or intersections. 

• Use caution when crossing streets or 

driveways. Stop cart if autos are approaching. 

• Use HORN or other audible signal when 

approaching pedestrians from behind -- 

electric carts can injure pedestrians. 

• Where cart paths exist they must be used 

instead of parallel city streets (excluding 

private golf course paths). 

• Carts driven at night must be equipped with 

functional headlights and tail lights. 

• Carts are not allowed on or across Hwy 54, 

Hwy 74, Peachtree Pkwy, or Crosstown Road 

except at authorized crossings. 


  
• Prohibited on all public property (streets, 

sidewalks, parks, parking lots, paths, etc.). 

• Permitted on private residential property 

with property owner’s permission. HOAs 

may regulate on common property.  NOTE:  

Cannot cause excessive or offensive noise, 

disturb the peace, or cause annoyance. 

• Permitted on private commercial/ industrial 

property if inaccessible to normal 

pedestrian/vehicle traffic (warehouse, fenced 

parking lot with locked gate, etc.), with 

written permission of the owner/agent.  


• All LSMVs must be registered with the 

Fayette County Tag Office. 

• All LSMVs must be insured per state law. 

• Only persons possessing a valid license may 

operate an LSMV. 

• To operate on the paths, an LSMV must have 

a setting that does not allow the vehicle to 

exceed 20 mph and operate in that mode at all 

times on the paths. 

• No LSMV shall be permitted to operate on 

any street of which the posted speed limit 

exceeds 35 miles per hour. Except as 

prohibited above, LSMVs shall be permitted 

to cross over streets of which the posted 

speed limit exceeds 35 miles per hour. 

 


• Only persons possessing a valid driver’s 

license, or in lieu of a driver’s license, 

persons who are at least 18 years of age and 

older may operate EPAMDs on city paths. 

• EPAMDs shall be equipped with reflectors 

and, if used at night, must be equipped with a 

headlight. 

• EPAMDs may not be operated at a speed 

greater  than 7 mph on any path or sidewalk, 

or 15 mph on any other city right of way. 

• EPAMDs cannot be operated with more than 

a single user at any time. 

 


 Most homeowner insurance policies do not 

cover golf carts off the homeowner’s property. 

This can be a significant liability to golf cart 

owners involved in accidents. Golf cart insurance 

is inexpensive and offered by local insurance 

companies.  Golf cart owners are STRONGLY 

ENCOURAGED to obtain liability insurance.  

 
 

 

 

 

 
 









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

151 Willowbend Road 

Peachtree City, GA  30269 

(770) 487-7657 

(770) 631-2505 (FAX) 

 

www.peachtree-city.org 

(above) Some communities have embraced golf carts as a major source of 
transportation and have developed regulatory procedures on their use

(left) A seperated bicycle and walking path going across a bridge allows 
pedestrians to safely traverse the waterway
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Objective:  Create an off-road multi-use and pedestrian 
network.	
Walking, jogging, and biking are popular recreational activities 
that are often not accommodated in typical residential develop-
ments. The incorporation of multi-use pathways in subdivisions 
with linkages to nearby destinations such as schools, parks, and 
other neighborhoods, as well as to regional trail systems, will 
accommodate local Lake Area residents and attract tourists 
who are looking for longer trail experiences.

Strategies:

5-7.	 Require sidewalks or walking trails within new subdivisions. 

5-8.	 Require multi-use paths along the perimeter of new development 
sites.

5-9.	 Support and promote connectivity among local trails and with re-
gional trail systems.

Intergovernmental Coordination

Goal:  Support and promote coordinated use and 
development of the Lake and the Lake Area.

Core Principle:  The brightest future for the Lake Area will re-
quire all jurisdictions to work cooperatively to protect, support, 
promote, and develop the Lake and the lands that surround it.

The Lake Area lies within Greenwood, Laurens, and Newberry 
Counties and includes portions of the Towns of Cross Hill, Wa-
terloo, and Ware Shoals, and the Coronaca community. Nearby 
municipalities include the City of Greenwood and the Towns of 
Hodges, Ninety Six, and Silver Street, with the Cokesbury and 

Utility corridors can be used for implementing multi use paths

Wayfinding and signage can help market a brand and also aid in the  
connectivity between local and regional trails
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Mountville communities also in close proximity. Successful im-
plementation of the Lake Greenwood Master Plan will require 
coordination and cooperation among the three counties, as 
well as area municipalities. At this time, there are no formal in-
tergovernmental coordination efforts focused on the Lake and 
the surrounding area.

Objective:  Create a shared management structure to 
address the needs and impacts of the Lake Area.
To achieve the level of coordination and cooperation needed to 
effectively address issues related to the Lake Area, the creation 
of an interjurisdictional advisory body comprised of representa-
tives from the three counties as well as other relevant organiza-
tions and agencies is critical. Adoption of the Lake Greenwood 
Master Plan by all three counties will provide crucial support to 
initiatives and efforts to improve the Lake and the quality of life 
for Lake Area residents and visitors, and will help ensure that 
the Lake is a resource that may be experienced and enjoyed for 
many years to come.

Strategies:	

6-1.	 Establish by ordinance the adoption of the Lake Greenwood 
Master Plan by the three counties. 

6-2.	 Create an interjurisdictional board, commission, or committee 
within one year of plan adoption that is focused on issues relat-
ed to the Lake Area and can advise relevant governing boards, 
agencies, and commissions with regulatory and utility authority.

6-3.	 Periodically review the Lake drawdown schedule to potentially 
increase the time period of full pool, being conscious of the needs 
of recreational users as well as fishermen and other users, while 

meeting needs and requirements for the health of the Lake and 
associated wildlife and vegetation.

6-4.	 Continue to develop partnerships and coordinated efforts be-
tween local governments and public agencies within the study 
area for the benefit of lake users.

 

 

Electric Transmission Right of Way Requirements for Shared-Use Paths/Trails
 
This list of Duke Energy’s transmission right of way requirements for the co-location of shared-use paths/trails has been 
developed as a guideline to answer the most frequently asked questions. This should not be considered a comprehensive list of 
all requirements or factors that may need to be addressed. You should contact the Asset Protection Right of Way Specialist if 
you have additional questions or concerns. This list of requirements and guidelines is subject to change at any time and without 
notice. Duke Energy reserves all rights conveyed to it by the right of way agreement applicable to the subject property. An 
engineering drawing, including topographic grade changes, location of Duke Energy structures and paths/trails must be approved 
by an Asset Protection Specialist.

 
Compliance with these Duke Energy Shared-Use Path/Trails requirements, or approval of any such plans by Duke Energy, does 
not guarantee that other applicable requirements imposed by any local, county, state, federal or other applicable regulatory
agency have been satisfied.

 
Definition: For purposes of this document the term “trail(s)” shall be used to refer to Multi-Use Paths or Shared-Use Paths as 
defined by the American Association of State Highway and Transportation Officials (AASHTO).

 
1.  The trails must not exceed a total of 12 feet in width, regardless of the surface construction material.

 

2.  A minimum separation of 25 feet is required between the trail and its associated easement, to any Duke Energy electrical 
facility. This includes, but is not limited to, poles, towers, guy anchor(s), equipment, etc. If the owner of the trail is not the 
current owner of the fee simple title to the lands underlying Duke Energy’s easement, the trail owner shall obtain a legally 
sufficient easement from the current fee simple title owner and produce said easement to Duke Energy prior to commencing 
activities within the Duke Energy easement. In the event a private easement is not required, no portion of the trail or shoulder,
or associated grading, shall be located within 25 feet of any electrical facility.

3.  The owner of the trail shall be responsible for safety and liability associated with its construction or use thereof.
 

4.  Bollards shall be installed per Duke Energy specifications, with Duke Energy locks, where the trailheads connect with roads/ 
streets as to prevent vehicular traffic. Duke Energy may require reinforcement of the trail at specified access points along the 
corridor for Duke Energy heavy equipment  crossings. These trail reinforcement areas shall consist of a 20-foot-long, 12-foot-
wide paved area capable of supporting 80,000 pounds with pavement markings indicating “heavy equipment crossing.”

5.  Culverts shall be installed where the trails cross creeks, ditches, etc. These culverts shall be capable of supporting 80,000 
pounds, and shall be a minimum of 20 feet wide. Signage must indicate the maximum load of the crossing at culvert
approach.

6.  No structures including, but not limited to, lights, signs, benches, exercise equipment, and irrigation systems shall be located 
within the Duke Energy easement.

7.  Planting of vegetation shall adhere to the Right of Way (RW) Restrictions Guidelines for the specific Duke Energy territory. A
copy of the RW Restrictions/Guidelines can be obtained from your Asset Protection Specialist.

 

8.  Duke Energy reserves the right to close, without notice, all or a portion of the trail located within the transmission line 
easement, for any length of time, for construction, maintenance or emergency line operations.

9.  Duke Energy will not be held responsible for any damages to the trails due to its operations or any liability based on the use 
of the trail. Prior to the installation of a shared-use trail, a “Trail Encroachment Agreement”, which includes “hold harmless” 
language, shall be executed with Duke Energy. In addition, deed information of all property owners that the trail affects must 
be supplied to Duke Energy. Proof that the property owners have signed an easement agreement with the owner of the trail 
will be required, as applicable.

10. All other Duke Energy electric transmission right of way restrictions/guidelines shall apply to the installation of trails.
 
We hope this is useful information. If you have additional questions or plan any activity not mentioned above, please contact:

 
 
 

Duke Energy Representative                                                                                                                Phone Number
 
 
 

Form #XXXXXX (Rev. 05/19/2014)

Some utility companies allow and support the use of their easements for non-
motorized trail systems. 
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III. The Vision Map

Purpose and Use.
The Vision Map provides geographic detail regarding some of the 
recommendations included within the Goals, Objectives, and Strate-
gies portion of the Plan.  It augments, rather than takes the place 
of, any other idea or concept included in the Plan.  Specifically, the 
Vision Map shows where future commercial, residential, parks, and 
trail uses are proposed relative to the Lake and the area surrounding 
it.  It is not parcel specific, meaning the symbols used to convey these 
uses are located in proximity to where they should be placed, but not 
necessarily at that specific location.  One possible exception is the 
trail shown extending from the Lake to the Town of Ninety Six, which 
generally follows an abandoned railroad bed.

The Vision Map does not include current land use, with the exception 
of current residential neighborhoods.  These were included because 
they provide an important physical reference for the location of pro-
posed uses.  However, a current land use map is also included for 
reference and comparison.

Future Use Categories.
The Vision Map contains several use categories:  potential residen-
tial, potential lake-related commercial, potential off lake commercial, 
potential park sites, and potential multi-use trails.  These are further 
described as follows.
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Potential Residential
This use category includes single-family detached, single-family at-
tached, multi-family, duplex, and patio homes.  Residential in conjunc-
tion with commercial as part of a mixed-use building or center is also 
included in this category.  While any of these residential uses could 
be appropriate depending on services and location, the predominate 
residential pattern is still expected to be single-family detached units.

Potential residential typologies
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Vision Map: 
Potential Residential
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Potential Off-Lake Commercial
This use category includes any type of commercial development that 
typically serves a predominately residential, suburban, and rural de-
velopment area.  Such uses would include retail (e.g. grocery stores, 
convenience stores, clothing stores, and drug stores) and businesses 
(e.g. restaurants, insurance offices, medical offices, repair shops, and 
plumbing supply), as well as some institutional uses (e.g. schools, clin-
ics, and churches).  This group of commercial uses is not dependent 
upon, or necessarily related to, the use of the Lake.  Included within 
the land use strategies are some suggested criteria for this type of 
development.

Potential Lake-Related Commercial
This use category includes any type of commercial development that 
typically serves a lake community either by the type of service they 
offer or their accessibility by water.  Such uses would include marinas; 
marine sales and supply; outfitters; fishing supply and bait stores; wa-
ter sports support including sales, supply, and training; as well as fuel 
centers and restaurants adjacent to or on the Lake.   This group of 
commercial uses is dependent upon or closely related to the use of 
the Lake and is in close proximity to the water.  Included within the 
land use strategies are some suggested criteria for this type of de-
velopment.

Potential off-lake commercial

Potential on-lake commercial
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Vision Map: 
Potential Residential and Commercial
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Potential Park Sites 
This use category includes any type of lake-related park sites and 
public access amenities normally associated with parks.  These may 
include picnic areas, play grounds, camping, swimming, trails, and 
passive recreation areas. Some sites may also include boat ramps 
and public marinas.  The Vision Map indicates where additional park 
sites should be considered, but does not forecast the type of park or 
park amenity that may be desirable at each location.  That level of 
detail should be based on site-specific analysis, area need, and the 
availability of support facilities.

Potential Multi-Use Trails
A multi-use trail is one that serves a range of non-motorized users.  
Typically such users include walkers, runners, and recreational cy-
clists, and may include skaters, skateboarders, scooters, and similar 
uses if paved.  They do not typically include horseback riding, moun-
tain biking, or small motorized uses such as golf carts or motored 
bikes.  Multi-use trails are typically ten feet or more in width and func-
tion best if networked with similar amenities such as bike routes and 
sidewalks.  They can provide access to use areas such as neighbor-
hoods and commercial centers and they may serve to connect the 
community to a larger trail network within the region.  Within the 
Lake Area, a multi-use trail network, shown generally where it could 
be placed, takes advantage of existing railroad corridors, provides 
for future connection along SC Highway 72, and shows potential con-
nections to the larger Swamp Rabbit and Palmetto Trail networks. 
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Vision Map: 
Potential Residential, 
Commercial, Parks, and Trails
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IV. Plan Implementation

Background and Direction.
The Lake Greenwood Master Plan will only be effective in guiding the 
future of the Lake Area if it is implemented.  Implementation will de-
pend on the coordination and cooperation of Laurens, Greenwood, 
and Newberry Counties, as well as the municipalities in the Lake 
Area.  Full implementation will also require coordination with state 
and federal agencies and partnerships with upstream organizations, 
local governments, and associated groups.

In order to ensure a coordinated approach to implementation and 
a single body accountable for success, it is envisioned that a new in-
terjurisdictional advisory commission will be appointed by the three 
counties and charged with developing a three-year action plan that 
will include specific steps for implementing the Plan’s Goals, Objec-
tives, and Strategies.  This action plan is not part of the Master Plan, 
but will be created when the commission is appointed and updated 
every year by joint effort of the councils and the commission.  How-
ever, the Master Plan does include an Implementation Schedule that 
outlines key features for each strategy recommended.  This schedule 
is an integral part of the Plan and will be adopted as part of the Mas-
ter Plan as a guiding instrument.

Implementation Schedule.
The Implementation Schedule provides a level of detail necessary to 
see how strategies might unfold, which in turn indicates how goals 
and objectives will be achieved.  However, it is not a capital facili-
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long term and may include some that are “ongoing” indicating that 
there is no clear stop or start date for these strategies.  Short term 
is 3 years or less and corresponds to the first Action Plan expected 
to be approved for the interjurisdictional advisory commission.  Me-
dium term is 3-11 years, which corresponds to the next three Action 
Plan cycles.  Long term is 12-20 years and rounds out the term of the 
Plan.  The time frame also acknowledges that some actions build on 
others and cannot occur simultaneously if they are to be effective.  
Therefore, actions listed as medium or long term are not less impor-
tant, they just require other steps to be completed, whether stated 
in this Plan or not, to occur first in order to be possible, effective or 
necessary.

Next Steps
This column indicates more specific steps that should be considered 
next for implementing the strategy.  It is not an exhaustive or all-
inclusive list of next steps, but rather a logical approach to moving 
from idea to reality in terms of implementation.

Potential Partners
This column includes a list of key potential partners who may have an 
interest in assisting with the implementation of a particular strategy.  
It should not be viewed as exclusive or comprehensive, in that others 
who have not been listed may have an interest, skill, or responsibility 
for assisting with the strategy.  New partners are always welcome!  
It should also not be interpreted to be mandatory.  This part of the 
Plan must remain very fluid in order to be as responsive and nimble 
as needed to take advantage of opportunities and partnerships as 
they present themselves over the coming years.

ties plan, a budget document, or step-by-step instruction guide on 
how to complete a strategy.  Those types of tools can and should be 
developed as part of the Action Plan implemented by the interjuris-
dictional advisory commission and operational plans approved by 
each local government, agency, or body assisting with implementa-
tion.  Such tools are necessarily time critical and focus on the short 
term with a horizon of five years or less.  By contrast, the Master Plan 
and its Implementation Schedule are focused on the long-term with 
a horizon of 20 years.

The Implementation Schedule is provided in a spreadsheet that con-
tains six key columns:  the strategy statement, expected outcomes, 
measures of progress, time frame, next steps, and partners.  Each of 
these is explained in more detail below.

Strategy
This is simply a restatement of the strategy included within the Goals, 
Objectives, and Strategies document.

Potential Outcomes
This column indicates the outcomes expected if the strategy is fully 
implemented as envisioned.

Measures of Progress
This column provides one or more measures that will be useful in de-
termining whether or not implementation is successful.

Time Frame
The time frame column shows when it is envisioned the strategy will 
be implemented.  The time periods are relative:  short, medium, and 
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IMPLEMENTATION SCHEDULE

STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1. THE ENVIRONMENT
1-1.	 Establish formal agreements 

among the three jurisdictions 
and, when possible, with appro-
priate state agencies to provide 
requirements to keep the Lake 
and surrounding area clean and 
free of dangerous or unsightly 
debris.

•	 A coordinated 
approach to 
litter and debris 
prevention and 
removal

•	 # of agreements 
adopted

•	 # of citizen com-
plaints vs. previ-
ous year

•	Amount of debris 
removed

Short term •	 Identify problems, problem 
areas, and jurisdictional 
responsibility 

•	Draft model agreement 
outlining steps for prevention 
and removal

•	 Solicit approval by each 
county

•	 Seek partnerships with state 
agencies

Counties, municipali-
ties, Lake Management, 
SCDNR, SCDHEC

1-2.	 Support citizen initiatives and 
awareness to remove trash, junk, 
and debris from surrounding 
land, creeks, and the lakeshore.

•	 Greater citizen 
awareness of 
issues

•	 More eyes and 
hands to deal 
with problems

•	 Greater preven-
tion

•	 # of citizen initia-
tives per year

•	 # of citizen com-
plaints

•	Amount of debris 
removed 

Ongoing •	Create and maintain an up-
dated list of citizen initiatives

•	 Promote citizen initiatives 
through web and events

Citizen groups, Lake Man-
agement

1-3.	 Create a multi-media tip line 
(voice, text, photo, video) moni-
tored by Lake Management for 
citizen reporting of debris, trash, 
dilapidated docks, critical area 
encroachments, and similar 
problems.

•	 Early problem 
identification

•	 Better tracking of 
complaints

•	 Greater citizen 
empowerment

•	Creation and suc-
cessful launch of 
the tip line

Short term •	Determine how the tip line 
will operate--what informa-
tion it will collect, how info 
will be collected, how it will 
be monitored, and who will be 
responsible for enforcement.

Lake Management

1-4.	 Install garbage disposal facilities 
at all public access points.

•	 Less litter and 
debris entering 
the Lake

•	% of public access 
points with gar-
bage facilities

Short term •	 Finalize a site plan for trash 
receptacle locations at each 
access point

Lake Management

1-5.	 Define enforcement authority 
and enforce laws that prohibit 
the dumping of trash and debris 
into the Lake.

•	 Better coordina-
tion of litter/ 
debris enforce-
ment

•	 Greater enforce-
ment presence

•	Creation of a 
comprehensive list 
of authorities

•	 # of enforcement 
actions by author-
ity

•	 # of complaints 
resolved

Medium term •	Create a comprehensive list 
of enforcement authorities, 
areas of responsibility, and 
contact information

•	 Track enforcement actions 
and complaints and provide 
regular summary reports

Counties, Lake Manage-
ment, SCDNR, SCDHEC
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STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1-6.	 Reduce the number of non-func-
tioning and malfunctioning septic 
tanks.

•	 Reduction in 
Escherichia coli 
(E. Coli) levels 

•	 # of septic tanks 
replaced or re-
paired

Short term •	Complete model septic 
evaluation language; enforce 
standards

Counties, municipalities, 
SCDHEC

1-7.	 Establish a methodology and 
enforcement actions among the 
three jurisdictions and SCDHEC 
to upgrade older septic systems 
that are seeping contaminates 
into the Lake.

•	 Less sewage 
contamination

•	 Cleaner water

•	Amount of mea-
surable contami-
nation present in 
lake water

•	 # of reported fail-
ing septic systems

Short term •	 Identify areas with aging and 
failing septic systems

•	 Explore the extension of pub-
lic sewer facilities to needed 
areas

•	 Establish a benchmark for 
reduction of private septic 
systems within target areas

Counties,  SCDHEC

1-8.	 Work with jurisdictions located 
upstream, the Reedy River Water 
Quality Consortium (RRWQC), 
and SCDHEC to reduce the level 
of contaminants traveling down-
stream to Lake Greenwood.

•	 Reduction in 
the amount of 
contaminants 
entering the Lake 
from the Reedy 
and Saluda rivers

•	Amount of mea-
surable contami-
nation present 
in river water 
upstream of the 
Lake

•	Amount of sedi-
mentation in the 
upper reaches of 
the Lake

Short term •	 Facilitate the creation of and 
lead a Lake Greenwood con-
sortium to address upstream 
water quality problems

•	 Establish measureable pollu-
tion reduction goals

•	 Work with local groups, 
RRWQC, and SCDHEC to 
establish regular and, where 
possible, automated water 
quality monitoring stations 
at key locations to track 
Lake health

Lake Management,  
SCDHEC, RRWQC, and 
local water quality moni-
toring groups

1-9.	 Work with SCDHEC and other 
appropriate agencies, organiza-
tions and groups to develop and 
distribute educational materials 
that provide best management 
practices to land owners and de-
velopers that reduce or eliminate 
seepage or contamination from 
pesticides, fertilizers and other 
chemicals into the Lake.

•	 Reduction in the 
amount of pesti-
cides, fertilizers 
and other chemi-
cals measured in 
Lake water

•	Amount of mea-
surable pesticides, 
fertilizers and 
other chemicals in 
Lake water

•	 Fewer, less intense 
algal blooms

Medium term •	 Facilitate an interagency, 
interjurisdictional work-
ing group to create public 
awareness tools and a strat-
egy for distribution

•	 Advocate for the posting of 
relevant information on area 
websites

•	 Create a public awareness 
program including periodic 
workshops for homeown-
ers and info booths at area 
events

SCDHEC, homeowners 
associations, area busi-
nesses
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STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1-10.	 Expand Lake Management’s pub-
lic education campaign to assist 
with the identification, preven-
tion, and elimination of noxious 
and invasive species of plants 
and animals.

•	 Fewer problems 
with noxious and 
invasive species

•	 Healthier fishery

•	 Expansion of the 
campaign

•	 Estimated area of 
encroachment

•	Amount of control 
measures re-
quired and inva-
sives catalogued 
and removed

Ongoing •	Develop educational materi-
als for websites and hard 
copy distribution

•	 Set up a booth at large Lake 
events (fishing tournaments, 
festivals, golf tournaments, 
etc.) to talk to Lake users 
about problems with invasives 
and distribute information on 
prevention and removal

Lake Management, SCD-
HEC, local festival and 
event coordinators

1-11.	 Create an internal marketing 
campaign to promote steward-
ship and appreciation for Lake 
Greenwood and its environment.

•	 Greater public 
awareness of 
individual respon-
sibility

•	 # of citizen-led 
events and par-
ticipation levels

Short term •	 Define marketing goals
•	 Create marketing tools
•	 Maintain an inventory of 

citizen-led events

Chambers of commerce, 
economic development 
offices

1-12.	 Enhance communication with citi-
zens regarding rules, regulations 
and standards in the Lake Area 
and make information easier to 
find.

•	 Better citizen 
compliance

•	 # of citations and 
warnings issued

•	 Ease with which 
information is ac-
cessible

Short term •	 Identify the many ways Lake 
information is communicated 
to the public and devise 
strategies for streamlining 
and improving the accuracy 
and timing of release. 

•	 Compile links and locations 
of rules and regulations

•	 Promote web-based infor-
mation and links on all area 
websites

SCDNR, Lake Manage-
ment, SCDHEC, com-
munity groups, counties, 
municipalities, internet 
outlets, newspaper, radio 
and TV

1-13.	 Encourage restaurants to use 
biodegradable materials.

•	 Less litter remain-
ing indefinitely in 
the Lake Area

•	 # of restaurants 
using biodegrad-
able materials

Long term •	Create a list of available 
biodegradable restaurant 
materials and distribute to 
area restaurants

•	 Recognize and promote par-
ticipating restaurants

Area restaurants and 
restaurant associations

1-14.	 Review local sedimentation and 
erosion control programs for 
impacts on the lake and critical 
habitats and amend as needed.

•	 Less sedimenta-
tion entering the 
Lake

•	 Healthier critical 
habitats

•	Amount (acreage, 
etc.) of critical 
habitat impacted 
by sedimentation

Short term •	 Inventory local sedimentation 
programs

•	Work with counties to review 
and update their sedimenta-
tion policies to include pro-
tection of critical habitat

Counties, SCDHEC, En-
gineering/Lake Manage-
ment Department
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STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1-15.	 Establish development buffers 
around critical habitat areas to 
reduce the impacts of adjacent 
uses.

•	 Healthier critical 
habitats

•	No net loss in criti-
cal habitat due to 
adjacent develop-
ment/ use impacts

Medium term •	 Inventory current buffer re-
quirements by jurisdiction

•	Work with an interjurisdiction-
al committee to create rec-
ommended buffer standards 
and promote their adoption 
by counties

Lake Management,  
SCDHEC, counties

1-16.	 Incorporate wetlands identifica-
tion and notification into devel-
opment regulations as part of 
the permitting process.

•	 Healthy, stable 
wetlands

•	No net loss in 
wetlands due to 
adjacent develop-
ment/ use

Short term •	Maintain a map of potential 
wetland sites

•	Create model wetland 
identification and regulation 
language for local codes

•	Work with an interjurisdic-
tional committee to create 
recommended model wetland 
buffer standards and pro-
mote their adoption by local 
governments

SCDHEC, SCDNR,  
USACOE, counties, mu-
nicipalities

1-17.	 Where possible, require low 
impact design to control storm-
water from developed sites and 
include the use of low impact 
design techniques in road design 
and construction.

•	 Fewer stormwater 
impacts

•	 Less erosion and 
siltation

•	 # of local govern-
ments requiring 
low impact design 
in the Lake Area

Medium term •	Develop a model low impact 
design policy and promote 
its adoption within the Lake 
Area

Counties, municipalities, 
development community

1-18.	 Create a shoreline management 
guidebook for lakefront and 
riverside property owners.

•	 Less shoreline 
destabilization

•	 Preservation of 
natural shoreline 
habitat

•	Creation of the 
guidebook

Medium term •	Work with an interjurisdic-
tional committee to create 
recommended shoreline 
management practices for 
the Lake

•	 Publish the guidebook to the 
web and distribute widely

Counties, Lake Manage-
ment, SCDNR
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STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1-19.	 Continue to protect fisheries 
from degradation, including 
the impacts of invasive species, 
through support of SCDNR. 

•	 Healthy fisheries •	 # of catalogued 
invasive species

•	Amount of com-
promised fishery 
habitat

•	 Estimated extent 
of invasive pen-
etration

•	 # documented 
problems with 
invasives

Medium term •	Map specific fishery habitats 
within the Lake and obtain 
current information about 
their health and threats

•	 Track fishery health over time

SCDNR, Lake Manage-
ment, local fishing asso-
ciations, fishing tourna-
ments

1-20.	 Keep livestock and runoff from 
equine operations out of the 
Lake.

•	 Less sedimenta-
tion and fecal 
contamination

•	 # of reported 
cases of livestock 
in the Lake

Long term •	 Identify livestock and equine 
operation areas adjacent to 
the Lake

•	Work with farmers, farm 
advisors, and the equine com-
munity to develop policies for 
livestock and equine control

Farmers, equine communi-
ty, Cooperative Extension

1-21.	 Work with upstream jurisdictions, 
SCDHEC and SCDNR to reduce 
the amount of sediment leaving 
development, agricultural and 
forestry sites.

•	 Less sediment 
entering the Lake

•	Amount of sedi-
mentation in the 
upper reaches 
of the Lake and 
where streams 
enter the Lake

Ongoing •	 Facilitate the creation of and 
lead a Lake Greenwood con-
sortium to address upstream 
sedimentation issues

•	 Establish measureable sedi-
mentation reduction goals

•	Work with local groups and 
SCDHEC to establish regular 
and, where possible, automat-
ed sedimentation monitoring 
to track progress

SCDHEC, SCDNR, coun-
ties, upstream agencies 
and local governments

1-22.	 Work with SCDNR to post and 
enforce no wake zones near 
shallow coves, bridges, piers, and 
points to reduce wave action and 
erosion.

•	 Less erosion due 
to wave action

•	 Estimated reduc-
tion in linear feet 
of erosion area at-
tributed to wave 
action

•	 Less documented 
damage to docks 
due to wave ac-
tion

Short term •	Map wave action erosion 
areas

•	Determine where no wake 
zones are needed and post

SCDNR, Lake Manage-
ment
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STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

1-23.	 Explore the feasibility and po-
tential impacts of dredging the 
upper reaches of the Lake.

•	 Informed deci-
sions regarding 
the efficacy of 
dredging

•	Completion of 
a feasibility and 
impact study

Short term •	 Identify project deliverables 
and desired outcomes

•	Develop a project RFP and 
solicit contractors

•	 Review and distribute the 
study once completed

Lake Management

1-24.	 Work with SCDNR and other ap-
propriate agencies and groups to 
develop and distribute educa-
tional materials that provide best 
management practices to land 
owners and developers on mea-
sures that reduce or eliminate 
sedimentation.

•	 Less sediment 
entering the Lake

•	Creation of mate-
rial and a pro-
gram for distribu-
tion

Short term •	Determine what types of in-
formation is needed and how 
best to communicate it

•	Create materials and tools 
and distribute

Lake management,  
SCDNR, SCDHEC, real-
tors

2. COMMUNITIY FACILITIES AND SERVICES
2-1.	 Install safety lights on bridge 

piers or underneath bridges that 
span the Lake and decorative 
lighting along the SC Highway 72 
bridge.

•	 Fewer accidents 
and near acci-
dents

•	% of bridges and 
trestles that are 
lighted

Short term •	 Work with bridge and trestle 
owners to determine the 
best method and placement 
of lighting fixtures and make 
a recommendation to the 
county councils and SCDOT

•	 Work with the county coun-
cils to facilitate agreements 
for lighting bridges and 
trestles

•	 Work with the county coun-
cils and facility owners to 
secure funding for lighting 
each bridge/trestle

•	 Coordinate lighting installa-
tion as planned and funded

Counties, SCDOT, CSX



Page 61Plan Lake Greenwood

STRATEGY
POTENTIAL 
OUTCOMES

MEASURES OF 
PROGRESS TIME FRAME NEXT STEPS POTENTIAL PARTNERS

2-2.	 Work with SCDNR to install ad-
ditional signage, buoys, and en-
forcement of “low wake” and “no 
wake” areas near docks, ramps 
and other busy or popular areas 
where there are likely to be swim-
mers and non-motorized users.

•	 Fewer accidents 
and near acci-
dents

•	 # reported ac-
cidents or near 
accidents

•	 # complaints

Ongoing •	Determine where additional 
signs, buoys, and enforce-
ment are needed

•	Determine unused, aban-
doned or inaccessible struc-
tures in the waterbody and 
identify for removal

•	Develop a plan and timetable 
for installation

SCDNR, Lake Manage-
ment, counties

2-3.	 Enforce restrictions on fishing 
and swimming near public boat 
ramp areas.

•	 Fewer accidents 
and near acci-
dents

•	 # reported ac-
cidents or near 
accidents

•	 # complaints

Ongoing •	 Identify problem areas
•	Develop a coordinated en-

forcement strategy

SCDNR, local law enforce-
ment, counties

2-4.	 Support law enforcement and a 
greater SCDNR presence on the 
Lake during peak times.

•	 Fewer accidents 
and near acci-
dents

•	 # reported ac-
cidents or near 
accidents

•	 # complaints

Ongoing •	Develop a coordinated en-
forcement strategy

•	 Identify how counties can 
assist SCDNR during peak 
times

SCDNR, counties

2-5.	 Provide boat access points as 
needed for enforcement and res-
cue to ensure a swift response.

•	 More rapid 
response to emer-
gencies

•	 # access points 
identified

Ongoing •	 Inventory current access 
points

•	 Identify the need for addi-
tional access points and map 
locations

•	Work with property owners to 
reach agreements for access

SCDNR, counties, Lake 
property owners

2-6.	 Recruit a boat towing service for 
the Lake.

•	 Better service for 
boat owners

•	 More rapid re-
moval of disabled 
boats

•	 The creation, 
founding, or loca-
tion of a towing 
service

Medium term •	 Talk to towing services at 
other lakes to determine their 
needs 

•	 Solicit a towing service

Boating community, 
SCDNR

2-7.	 Conduct a thorough study of the 
carrying capacity of the Lake for 
existing and future uses such as 
boating, fishing, and water sports 
to ensure use of the Lake remains 
safe and enjoyable for all.

•	 Better manage-
ment of Lake use

•	Completion of the 
study

Short term •	 Identify the use parameters 
to be included

•	Create an RFP and solicit 
contractors

•	Distribute study when it is 
complete

•	 Identify goals to be imple-
mented

Lake Management, coun-
ties, SCDNR
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2-8.	 Work with SCDNR to install 
hazard markers to demarcate 
shallow areas.

•	 Fewer accidents, 
near accidents 
and groundings

•	 # of groundings, 
accidents and 
near accidents 
due to shallow 
water

Medium term •	Map problem areas
•	 Prioritize markers
•	 Install markers

SCDNR, Lake Manage-
ment, counties

2-9.	 Remove structures that are no 
longer in use and are boating 
hazards such as River Fork Pier.

•	 Fewer accidents 
and near acci-
dents

•	% of derelict 
structures remain-
ing

Medium term •	Map derelict structures
•	Working with structure own-

ers, devise a strategy for 
removal

Lake Management, struc-
ture owners

2-10.	 Develop one or more designated 
public swimming areas on the 
Lake.

•	 Greater public 
access to the 
water

•	 # of new swim-
ming areas

Medium term •	Determine where swimming 
areas are needed

•	Work with public agencies to 
create new swimming areas

Lake Management, Lake 
Greenwood State Park, 
counties

2-11.	 Incorporate restrooms and 
garbage disposal at all existing 
and future public access points 
including ramps and recreational 
areas.

•	 Less waste and 
litter entering the 
Lake

•	% of access points 
with facilities

Ongoing •	 Determine which public facili-
ties need public restrooms. 

•	 Create a plan, including de-
tailed site plans, for installing 
restrooms and garbage facili-
ties that prioritizes locations

•	 Seek available funding 
•	Oversee installation

Lake Management, coun-
ties, Lake Greenwood 
State Park

2-12.	 Create additional public boat 
ramps in areas without access.

•	 Greater public 
access

•	 # of new boat 
ramps

•	 Boat ramps 
provided as a 
percentage of 
estimated need

Medium term •	Determine how many new 
public boat ramps are 
needed

•	 Prioritize new boat ramp 
locations

•	Create a plan for installa-
tion including conceptual site 
plans

Lake Management, coun-
ties

2-13.	 Explore opportunities for the de-
velopment of additional marinas 
around the Lake.

•	 More direct boat 
access and stor-
age

•	 Report summariz-
ing needs and 
opportunities

Long term •	Determine the need for ad-
ditional marinas and slips

•	 Identify potential opportuni-
ties for new marinas and 
expansions

•	Draft a report summarizing 
findings

Counties, marinas, boat-
ing community, Lake 
Management
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2-14.	 Develop additional access areas 
for paddle sports including 
kayaking, canoeing, rowing, and 
paddle boarding.

•	 Better access for 
non-motorized 
sporting users

•	 # of new access 
points created

•	Access points 
available as a 
percentage of 
identified need

Medium term •	 Identify need for new facili-
ties

•	 Identify potential locations
•	Create a plan that prioritizes 

new facilities and includes 
ADA compliant ramps

Counties, Lake Manage-
ment, water sports com-
munity

2-15.	 Develop additional public fishing 
access points for persons without 
access to a boat.

•	 Better access for 
lakeside fishing

•	 # of new public 
lakeside fishing 
locations

•	Access points 
available as a 
percentage of 
identified need

Medium term •	 Identify need for new facili-
ties

•	 Identify potential locations
•	Create a plan that prioritizes 

new facilities

Counties, Lake Manage-
ment, fishing community

2-16.	 Develop a joint use park in the 
underused area of the Lake 
Greenwood State Park.

•	 Expanded public 
access

•	Creation of a joint 
use park

Short term •	 Identify the area of the State 
Park most suitable for new 
active park development

•	 Identify the types of facili-
ties, amenities and services 
needed in the new park area

•	Create a site plan
•	 Identify funding sources
•	Develop partnerships for 

long-term management and 
operation of the park addi-
tion

•	 Install new park

Greenwood County, Lake 
Greenwood State Park, 
Lander University

2-17.	 Develop a trail system that con-
nects existing and future park 
areas around the Lake and links 
to regional trail systems including 
the Palmetto Trail and nearby 
cities and towns.

•	 Greater trail ac-
cess and connec-
tivity to local and 
regional trails

•	 # of linear feet of 
trails installed

Ongoing •	Develop a trail plan for the 
Lake Area and advocate its 
adoption by jurisdictions

•	 Prioritize trail construction
•	 Seek funding wherever avail-

able
•	 Install new trails

Counties, municipalities, 
SCPRT, local and regional 
trails associations, cycling 
groups, healthcare com-
munity

2-18.	 Develop additional public parks 
in the Lake Area that include 
playgrounds, trails, picnic areas, 
and where possible, Lake access.

•	 More public park 
access

•	 # and amount of 
public park facili-
ties benchmarked 
against industry 
standards

Ongoing •	 Identify new park needs
•	 Prioritize park locations
•	 Seek available funding 
•	 Install new parks

Counties, municipalities, 
Lake Greenwood State 
Park
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2-19.	 Encourage nearby high schools 
and colleges (e.g. Lander, New-
berry College and Presbyterian) 
to create club teams and coor-
dinate annual regattas, rowing 
events, and fishing tournaments 
on the Lake.

•	 More use of the 
Lake by clubs and 
teams year-round

•	 # of school spon-
sored teams using 
the Lake

Ongoing •	 Reach out to schools to as-
sess need and interest

•	 Identify access points and 
potential use areas

Lake Management, coun-
ties, Lake Greenwood 
State Park, schools

2-20.	 Use utility corridors (rights-of-
way and easements) for trails 
and public access.

•	 More opportuni-
ties for trail loca-
tions

•	% of utility cor-
ridors that permit 
public trails and 
access

Ongoing •	 Identify all  utility providers 
and current utility corridors

•	 Inventory which corridors and 
utilities permit public trails 
and access

•	Develop model easement lan-
guage permitting trails and 
public access and promote its 
use among utilities

Utilities, counties, munici-
palities

2-21.	 Preserve open space and impor-
tant Lake views on properties not 
likely to be developed.

•	 Permanently 
preserved open 
space and key 
views

•	Acreage of 
preserved open 
space

•	 # of key views 
preserved

Ongoing •	 Identify lands suitable for 
permanent open space

•	Work with property owners 
and land trusts to provide for 
preservation

•	 Identify key views, determine 
how they can be preserved, 
and prioritize them

Land owners, trusts, coun-
ties

2-22.	 Develop a coordinated market-
ing campaign for Lake activities 
and events.

•	 Better market-
ing of Lake Area 
events

•	 # of events mar-
keted as a coordi-
nated campaign 
as a percentage 
of total events

Medium term •	Compile and maintain a list 
of Lake Area events

•	Work with chambers, event 
organizers and local groups 
to develop a common, coordi-
nated marketing plan

•	 Promote the use of the mar-
keting plan for all Lake Area 
events

Chambers of commerce, 
event organizers, Lake 
Greenwood State Park

2-23.	 Include activities and opportuni-
ties at Lake Greenwood State 
Park in all marketing and infor-
mation materials.

•	 Better marketing 
of the State Park

•	% of event lists 
and materials that 
include State Park 
events

Ongoing •	Compile and maintain a list 
of State Park events

•	Work with all event promot-
ers to encourage them to 
include State Park events in 
their materials

Chambers of commerce, 
event organizers, Lake 
Greenwood State Park
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2-24.	 Identify priority areas for public 
wastewater service expansion 
based on projected growth and 
age of septic systems to accom-
modate anticipated residential 
and commercial growth.

•	 Fewer private 
septic systems

•	 Less water con-
tamination from 
private septic 
systems

•	Creation and 
adoption of a pri-
ority wastewater 
expansion map

Ongoing •	 Identify locations of aging 
and failing private systems

•	 Identify future growth areas 
and opportunities for expan-
sion into priority areas as 
adjacent areas develop

•	Develop measurable objec-
tives for annual expansions

Utilities, counties, munici-
palities, SCDHEC

2-25.	 Identify priority areas for water 
service expansion to accommo-
date anticipated residential and 
commercial growth.

•	 Better, more reli-
able water supply

•	Creation and 
adoption of a 
priority expansion 
map

Ongoing •	 Identify locations where well 
issues, future demand, and 
economies of scale make 
expansion desirable

•	 Identify future growth areas 
and opportunities for expan-
sion into priority areas as 
adjacent areas develop

•	Develop measurable objec-
tives for annual expansions

Utilities, counties, munici-
palities, SCDHEC

2-26.	 Ensure that future bridges and 
bridge replacements can ac-
commodate co-location of public 
utilities.

•	 More cross-lake 
access for utility 
expansion

•	% of bridges that 
can accommodate 
utilities

Ongoing •	 Inventory current bridges and 
utility needs

•	Advocate with SCDOT for 
utility-enabled bridges

SCDOT, counties, utilities

2-27.	 Create incentives for residents 
and businesses to pump septic 
tanks.

•	 Fewer failing 
septic tanks

•	 # of known failing 
septic tanks

Long term •	Determine which incentives 
are desirable and feasible 
and develop them when pos-
sible

SCDHEC, local residents, 
businesses

3. LAND USE AND DESIGN
3-1.	 Incorporate the Lake Greenwood 

Master Plan in all local land use 
programs and decisions.

•	 Full implementa-
tion of the plan

•	% of local pro-
grams implement-
ing plan through 
programs and 
decisions

Short term •	Advocate for local adoption 
of the plan

•	Develop model language or 
policy suggestions for incor-
porating plan in programs 
and decisions

•	Advocate for implementation

Counties, municipalities
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3-2.	 Implement similar development 
requirements in all counties sur-
rounding the Lake.

•	 Coordinated, con-
sistent develop-
ment patterns in 
Lake Area

•	% of coordinated 
local programs

Short term •	Develop model language 
or policy suggestions for 
development requirements 
consistent with the plan

•	Advocate for adoption

Counties, municipalities

3-3.	 Coordinate future comprehen-
sive plans and other plans that 
impact development around the 
Lake.

•	 Coordinated 
planning efforts

•	 Consistent, com-
patible develop-
ment patterns

•	% of plans that 
address boundary 
issues and plan 
coordination

Short term •	Create recommendations for 
plan approach and language

•	Advocate for plan consis-
tency

Counties, municipalities

3-4.	 Adopt new zoning districts or 
amend existing districts for the 
Lake Area that are specific to the 
needs of the Area as expressed 
in this Plan, and that promote ap-
propriate infill development.

•	 Consistent, com-
patible develop-
ment patterns

•	 Development 
patterns that are 
sensitive to the 
unique character-
istics of the Lake 
Area

•	 # jurisdictions with 
Lake Area specific 
zoning districts

Short term Complete recommended lan-
guage; begin advocacy

Counties, municipalities

3-5.	 Develop strategies and incen-
tives that will encourage the 
use of existing vacant and infill 
properties to accommodate 
new residential and commercial 
growth.

•	 Fewer vacant 
buildings and 
properties

•	 Efficient use of 
land and infra-
structure

•	 # of vacant and 
infill parcels

•	% of vacant and 
infill parcels

Short term •	 Inventory all vacant and infill 
parcels in the Lake Area

•	Work with development com-
munity to determine appro-
priate strategies and incen-
tives for development

•	Advocate adoption of strate-
gies and incentives by local 
governments

Counties, municipalities, 
development community

3-6.	 Develop strategies and incen-
tives that will encourage growth 
in areas with access to public 
water and sewer.

•	 Efficient use of 
infrastructure

•	 Less potential 
contamination of 
the Lake

•	% of lots/area 
served by public 
water and sewer

Medium term •	Work with development com-
munity to determine appro-
priate strategies and incen-
tives for development

•	Advocate adoption of strate-
gies and incentives by local 
governments

Counties, municipalities, 
development community
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3-7.	 Enhance and promote overnight 
camping opportunities on Goat 
Island.

•	 More use of Goat 
Island

•	 Better camping 
experience

•	 # of improved 
camp sites on 
Goat Island

•	 # of overnight 
stays

Long term •	Develop a site plan for the 
improvement and possible ex-
pansion of camping facilities

•	Market Goat Island camping

Greenwood County, Lake 
Management, travel and 
tourism bureaus

3-8.	 Provide opportunities for the 
development of a range of resi-
dential uses such as single-family, 
multi-family, patio homes, and 
townhouses to address demand 
from older and younger residents 
and the need for affordable 
housing, especially in redevelop-
ment areas.

•	 More housing 
choice

•	 Range of housing 
affordability

•	 # of housing 
choices by right 

Short term •	 Survey the types of housing 
currently allowed and built 
and  by jurisdiction

•	Advocate for housing choice 
where local restrictions do  
not allow 

Counties, municipalities

3-9.	 Use the new Lake Greenwood 
brand identity currently be-
ing developed by the Greater 
Greenwood Regional Tourism 
and Visitors Bureau and SC Heri-
tage Corridor for promotion and 
to create a unified wayfinding 
system that will include signage, 
banners, and gateway signs.

•	 Greater area 
identity

•	 Better wayfinding

•	 Prevalence of the 
logo in materials, 
signage

Short term •	 Promote the use of the logo 
in materials and on area 
signage

•	Develop a wayfinding sig-
nage plan that uses the logo 
to communicate identity

•	Work with governments to 
install new signs

Counties, SCDOT, cham-
bers of commerce, busi-
ness community, travel 
and tourism bureaus, SC 
Heritage Corridor

3-10.	 Develop major and minor lighted 
gateway signs and locate them 
at key points of entry into the 
Lake Area.

•	 Greater area 
identity

•	 Better wayfinding

•	 Installation of 
signs

Short term •	Develop a gateway plan 
showing how signs will be 
used

•	Create a sign design
•	 Seek funding
•	Work with government agen-

cies to install

Counties, SCDOT

3-11.	 Incorporate off-lake commercial 
guidelines that encourage or 
require developments that: (see 
full strategy for detail) 

•	 Better designed 
commercial areas

•	 Greater area 
identity

•	% of local gov-
ernments who 
have adopted the 
guidelines

Short term •	 Review suggested guidelines 
and amend as needed

•	Develop model code lan-
guage

•	Advocate for the adoption of 
guidelines by Lake Area local 
governments

Counties, municipalities
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3-12.	 Incorporate lake-related com-
mercial guidelines that encour-
age or require developments 
that: (see full strategy for detail) 

•	 Better designed 
commercial areas

•	 Greater area 
identity

•	% of local gov-
ernments who’ve 
adopted the 
guidelines

Short term •	 Review suggested guidelines 
and amend as needed

•	Develop model code lan-
guage

•	Advocate for the adoption of 
guidelines within Lake Area 
local governments

Counties, municipalities

3-13.	 Establish criteria for exterior 
building materials that: (see full 
strategy for detail)

•	 More attractive 
appearance of 
road corridors

•	% of local govern-
ments who’ve ad-
opted the criteria

Short term •	 Review suggested criteria 
and amend as needed

•	Develop model code lan-
guage

•	Advocate for the adoption 
of criteria by Lake Area local 
governments

Counties, municipalities

3-14.	 Clean up major vehicular gate-
ways to the Lake by addressing 
abandoned and vacant proper-
ties that are in a state of disre-
pair or are unsightly.

•	 More attractive 
appearance of 
road corridors

•	% of local govern-
ments who have 
targeted gate-
ways for clean-up

•	% of proper-
ties classified as 
unsightly or in a 
state of disrepair

Short term •	 Inventory gateways and clas-
sify the status of abandoned 
and vacant properties

•	Advocate among Lake Area 
local governments for prop-
erty clean-up

Counties, municipalities

3-15.	 Require wildlife-friendly lighting. •	 Less intrusive and 
disruptive lighting

•	% of public light-
ing fixtures clas-
sified as wildlife-
friendly

Long term •	 Inventory public lighting in 
the Lake Area

•	Advocate among Lake Area 
local governments and 
SCDOT for wildlife-friendly 
lighting

Counties, municipalities, 
SCDOT

3-16.	 Establish time of day restrictions 
for commercial businesses, es-
pecially those that have outdoor 
activities.

•	 Less late night 
noise and distur-
bance

•	% of local govern-
ments who have 
adopted time of 
day criteria

Medium term •	Develop time of day restric-
tion recommendations

•	Advocate among Lake Area 
local governments for adop-
tion of restrictions

Counties, municipalities

3-17.	 Prohibit billboards along SC 
Highway 72.

•	 More attractive 
appearance of 
road corridors

•	 # of billboards
•	Adoption of prohi-

bition by Green-
wood and Laurens 
counties

Short term •	Advocate within Laurens 
and Greenwood counties for 
adoption of billboard prohibi-
tion

Laurens and Greenwood 
counties
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4. ECONOMY
4-1.	 Designate the SC Highway 72 

corridor as “Lake Greenwood 
Boulevard” on both sides of the 
Lake from SC Highway 39 to 
the Greenwood SC Highway 72 
Bypass.

•	 Greater area 
identity

•	 Better wayfinding
•	 Creation of a 

“main street” in 
the Lake Area

•	Designation and 
installation of 
signage

•	 Prevalence of 
name uses in 
marketing and 
wayfinding mate-
rials

Short term •	Determine where signage 
should be located

•	Design boulevard designation 
signage

•	Advocate for designation by 
appropriate authorities

•	Advocate for use of the name 
in wayfinding, business loca-
tions, etc.

Laurens County, Green-
wood County, SCDOT

4-2.	 Incorporate lighting, signage, 
and design guidelines along the 
SC Highway 72 corridor that cre-
ate a sense of place and cohe-
siveness and clearly designate it 
as the commercial center of Lake 
Greenwood.

•	 Greater area 
identity

•	 More attractive 
road corridor

•	Adoption of 
guidelines

Short term •	Develop recommended 
guidelines for the corridor

•	 Prepare model code lan-
guage

•	Advocate with Greenwood 
and Laurens counties for 
adoption of the guidelines

Greenwood County, Lau-
rens County

4-3.	 Ensure that land use regulations 
accommodate a mixture of ap-
propriate uses including res-
taurants, marinas, convenience 
shopping, boat repair, fueling 
stations, neighborhood retail, 
and similar uses.

•	 More mixed-use 
developments

•	 More efficient 
development pat-
terns

•	% of local govern-
ments that permit 
mixed-use devel-
opments by right 
or with conditions

Short term •	Develop recommended 
guidelines for mixed-use 
developments

•	 Prepare model code lan-
guage

•	Advocate among Lake Area 
local governments for adop-
tion 

Counties, municipalities

4-4.	 Incorporate effective recruitment 
strategies for on-lake commercial 
uses such as restaurants, marine 
services, and recreation-based 
commercial.  This would include 
businesses like outfitters and 
rentals that emphasize environ-
mentally-friendly practices such 
as recycling and not using plastic 
or Styrofoam products. 

•	 More lake-related 
commercial devel-
opment

•	 Increased service 
for Lake users

•	 # of lake-related 
commercial devel-
opments

Medium term •	Create a recruitment strat-
egy

•	Advocate for use of this 
strategy 

Chambers of commerce, 
economic development 
offices, realtors
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4-5.	 Target the communities of 
Waterloo, Cross Hill, Coro-
naca, and Ninety Six for general 
commercial and retail offerings 
(grocery, general merchandising, 
convenience, etc.) not provided 
in the Lake Area.  In addition, 
smaller commercial nodes can be 
developed at the intersections 
identified on the Vision Map.

•	 Better access to 
supportive com-
mercial business 
for area residents

•	 Travel time to full 
service grocery 
stores and similar 
supportive busi-
nesses

Medium term •	Determine current travel time 
to supportive commercial 
businesses

•	 Establish desired travel time 
to supportive commercial 
businesses

•	Work with economic devel-
opment groups to target 
needed businesses

•	Work with area local govern-
ments to make sure support-
ive commercial businesses 
are permitted

Counties, municipalities, 
economic development 
groups, chambers of com-
merce

4-6.	 Create and maintain an ongoing 
inventory of vacant commercial 
properties in the Lake Area and 
ensure that local realtors and 
area Chambers of Commerce 
have access to this information.

•	 Better informa-
tion on available 
properties

•	Creation of the 
inventory

Short term •	 Inventory vacant commercial 
properties

•	 Publish list

Realtors, chambers of 
commerce, counties, mu-
nicipalities

4-7.	 Establish guidelines for the main-
tenance of vacant properties and 
buildings that address building 
maintenance, lot maintenance, 
signage, and lighting.

•	 Improved appear-
ance of vacant 
properties

•	 More stable real 
estate areas

•	% of local govern-
ments who have 
adopted guide-
lines

Short term •	Create guidelines for vacant 
property maintenance

•	Develop model code
•	Advocate among Lake Area 

local governments for adop-
tion

Counties, municipalities, 
chambers of commerce

4-8.	 Work with property owners to en-
courage the best use of proper-
ties while promoting the protec-
tion of natural resources through 
targeted recruitment, marketing, 
and education.

•	 Healthier natural 
resource systems 
and stable natu-
ral resources

•	% of properties 
developed sensi-
tive to natural 
resource issues

Medium term •	Develop suggested guidelines 
for the protection of natural 
resources during site develop-
ment and use

•	Work with area business 
recruiters to recruit new 
businesses that will use the 
guidelines

Economic development 
offices, chambers of com-
merce, natural resource 
and wildlife communities
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4-9.	 Develop additional entertain-
ment venues such as an amphi-
theater or public gathering place 
that could be programmed for 
entertainment and events.

•	 New entertain-
ment venues

•	 More opportuni-
ties for commu-
nity events

•	 # of new venues 
as a percentage 
of need

Medium term •	Determine the need or ca-
pacity for new entertainment 
venues by type

•	Develop a plan for location of 
new venues Create concep-
tual plans as needed

•	 Seek funding for construction

Counties, municipalities, 
Lake Greenwood State 
Park

4-10.	 Incorporate Lake Area commer-
cial needs into small business 
recruitment strategies for eco-
nomic development departments 
of all Lake Area jurisdictions.

•	 More small busi-
nesses

•	 More effective 
recruitment strat-
egies

•	% of departments 
incorporating 
Lake Area specific 
commercial needs

Long term •	 Examine small business needs 
specific to the Lake Area

•	Work with economic develop-
ment departments to incor-
porate lake-specific needs in 
their recruitment strategies

Economic development 
offices

4-11.	 Conduct a feasibility study of the 
potential for a hotel and meeting 
center to be developed on the 
Lake.

•	 Better under-
standing of devel-
opment demand

•	Completion of the 
feasibility study

Long term •	Develop the parameters of 
the feasibility study request 
and solicit contractors 
through an RFP process

•	 Secure funding
•	Distribute results of the study

Counties, municipalities

4-12.	 Develop additional lodging 
services such as a hotel, primitive 
and RV camping, lodges, etc. 

•	 More lodging 
choices

•	 # and variety of 
lodging choices

•	 Lodging supply 
compared to 
demand

Long term •	Determine the types of lodg-
ing needed

•	Work with area economic 
development and travel and 
tourism bureaus to recruit 
and promote new businesses

Economic development 
offices, travel and tour-
ism bureaus, chambers of 
commerce

4-13.	 Seek opportunities for expanded 
fishing tournaments, boat shows, 
music festivals, golf tournaments, 
and other events to drive visitors 
to the Lake and bring additional 
business opportunities.

•	 More opportuni-
ties for Lake use 
and enjoyment

•	 More business 
opportunities

•	 # of new and ex-
panded events

Ongoing •	Determine capacity and de-
mand for new and expanded 
events

•	Market area for suitable 
events

Travel and tourism bu-
reaus, chambers of com-
merce, event organizers, 
local businesses

4-14.	 Develop coordinated lake-
oriented activities during local 
signature events such as the SC 
Festival of Flowers (Greenwood), 
Oktoberfest (Newberry), and 
Clinton Fall Festival. 

•	 Greater synergy 
during events

•	 More marketing 
potential

•	 # of coordinated 
events

Ongoing •	Determine which events can 
be coordinated for maximum 
marketing and promotion

•	Work with event organizers 
to co-market and coordinate 
events and event logistics

Event organizers, travel 
and tourism bureaus
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4-15.	 Explore demand and potential 
for developing meeting and 
conference facilities on the Lake, 
in addition to promoting and 
programming existing sites such 
as the Drummond Center and 
Camp Fellowship.

•	 Better under-
standing of devel-
opment demand 
and potential

•	Completion of a 
demand study

Long term •	Develop the parameters of 
the demand study request 
and solicit contractors 
through an RFP process

•	 Secure funding
•	Distribute results of the study

Counties, municipalities

4-16.	 Create a mechanism for ap-
propriate agencies to track 
both users of the Lake (surveys 
at events, public access points) 
and residential inquiries (exist-
ing realtor knowledge base) to 
understand Lake Greenwood’s 
true customer base.

•	 Better under-
standing of 
customers and 
growth potential

•	 Tracking mecha-
nism established

Long term •	Develop the parameters of a 
customer tracking mechanism 
and solicit contractors to cre-
ate it through an RFP process

•	 Secure funding
•	 Establish ongoing repository 

for customer data

Local businesses, cham-
bers of commerce, 
economic development 
departments, travel and 
tourism bureaus

4-17.	 Use customer data to create 
marketing strategies, building 
upon the foundation of the brand 
identity currently under devel-
opment to cooperatively and 
consistently market Lake Green-
wood as a place to visit, recreate, 
and live.

•	 Better, more ef-
fective marketing 
strategies

•	Creation of mar-
keting strategies

Long term •	Working with area businesses 
and economic development 
groups, create marketing 
strategies for the Lake Area

•	Advocate for the implementa-
tion of the strategies

Local businesses, cham-
bers of commerce, 
economic development 
departments, travel and 
tourism bureaus

4-18.	 Create materials to market the 
Lake, its activities and businesses 
to the residents of, and visitors 
to, Greenwood, Laurens, and 
Newberry Counties.

•	 Lake Area spe-
cific marketing 
materials

•	 Better local 
knowledge of 
Lake amenities

•	Creation of mar-
keting materials

Long term •	Working with area businesses 
and economic development 
groups, create marketing 
materials specific to the Lake 
Area

•	Distribute the materials

Local businesses, cham-
bers of commerce, 
economic development 
departments, travel and 
tourism bureaus

4-19.	 Install a Lake webcam for news, 
weather and Lake conditions 
reporting and promotion.  

•	 Always current 
Lake information

•	 Installation of the 
webcam

Long term •	Determine what the webcam 
will capture

•	Determine where the webcam 
should be located

•	Create a plan for ongoing 
maintenance and monitoring 
of the webcam

•	 Secure funding
•	Oversee installation

Counties, municipalities, 
local news and weather 
departments, media 
outlets
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5. TRANSPORTATION
5-1.	 Prioritize road maintenance over 

the construction of new roads 
when allocating funding.

•	 Better maintained 
roadways

•	% of funding al-
located to road 
maintenance

Ongoing •	Advocate for road mainte-
nance funding and program-
ming of roadway improve-
ments

Counties, municipalities, 
SCDOT, FHWA

5-2.	 Seek funding for road mainte-
nance and improvements on key 
roads leading into the Lake Area 
such as SC Highway 72.

•	 Better gateways
•	 Safer roadways

•	Amount of fund-
ing secured

•	Condition of gate-
way roads

Ongoing •	Advocate for road mainte-
nance funding and program-
ming of roadway improve-
ments

Counties, municipalities, 
SCDOT, FHWA

5-3.	 Examine and address the use of 
golf carts on public roads. 

•	 Better public 
safety

•	Adoption of poli-
cies regarding use 
of golf carts

Long term •	Work with area local gov-
ernments and SCDOT to 
examine the use of golf carts 
and enforce laws

Counties, municipalities, 
SCDOT

5-4.	 Remove impediments to safe 
on-road cycling such as rumble 
strips along the sides of roads

•	 Improved safety 
for cyclists

•	 More cycling

•	 Removal of strips Short term •	Work with area local govern-
ments and SCDOT to estab-
lish an alternative to rumble 
strips

•	 Prioritize strip removal
•	Advocate for removal

Counties, municipalities, 
SCDOT

5-5.	 Add bike lanes to existing and 
future roadways whenever pos-
sible.

•	 More cycling
•	 Better mobility
•	 Improved health

•	 # of lane miles of 
bike lanes

Ongoing •	Create a plan for bike lane 
expansion

•	Advocate for bike lanes

Counties, municipalities, 
SCDOT

5-6.	 Ensure that future bridges and 
bridge expansions can accommo-
date cyclists and pedestrians.	

•	 Better mobility
•	 Improved health

•	% of bridges that 
safely support 
pedestrians and 
cyclists

Ongoing •	Advocate for bike lanes and 
pedestrian facilities on future 
bridges

Counties, municipalities, 
SCDOT

5-7.	 Require sidewalks or walking 
trails within new subdivisions. 

•	 Better mobility
•	 Improved health

•	% of local govern-
ments that require 
sidewalks

Short term •	Develop model code lan-
guage

•	Advocate among Lake Area 
local governments for adop-
tion

Counties, municipalities

5-8.	 Require multi-use paths along the 
perimeter of new development 
sites.

•	 Better mobility
•	 Alternative mode 

of travel
•	 Improved health

•	% of local govern-
ments that require 
multi-use paths

Short term •	Develop model code lan-
guage

•	Advocate among Lake Area 
local governments for adop-
tion

Counties, municipalities
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5-9.	 Support and promote connectiv-
ity among local trails and with 
regional trail systems.

•	 Improved health
•	 Alternative mode 

of travel
•	 Greater recre-

ational opportu-
nity

•	% of local gov-
ernments that 
require or provide 
incentives for con-
nectivity

Ongoing •	Develop model code and 
incentive language

•	Advocate among Lake Area 
local governments for adop-
tion

Counties, municipalities

6. INTERGOVERNMENTAL COORDINATION
6-1.	 Establish by ordinance the adop-

tion of the Lake Greenwood Mas-
ter Plan by the three counties. 

•	 Full plan adoption •	 # of counties 
adopting plan

Short term •	Advocate for adoption Counties

6-2.	 Create an interjurisdictional 
board, commission, or committee 
within one year of plan adoption 
that is focused on issues related 
to the Lake Area and can advise 
relevant governing boards, 
agencies, and commissions with 
regulatory and utility authority

•	 A coordinated, 
accountable ap-
proach to imple-
mentation

•	 An implemented 
plan

•	Creation of the 
commission/ 
board/ committee

Short term •	Create commission Counties

6-3.	 Periodically review the Lake 
drawdown schedule to poten-
tially increase the time period 
of full pool, being conscious of 
the needs of recreational users 
as well as fishermen and other 
users, while meeting needs and 
requirements for the health of 
the Lake and associated wildlife 
and vegetation.

•	 Better under-
standing of draw-
down purpose

•	 Better coordina-
tion among all 
users

•	 Report of prog-
ress

Short term •	 Facilitate meetings with 
broad user group to discuss 
drawdown

•	Create a report summarizing 
findings and conclusions

Lake Management, coun-
ties, recreational users, 
residents

6-4.	 Continue to develop partnerships 
and coordinated efforts between 
local governments and public 
agencies within the Lake Area 
for the benefit of Lake users.

•	 Better response 
to lake-related 
needs and issues

•	 # of partnerships Ongoing •	 Look for opportunities to 
work cooperatively to resolve 
issues and address Lake Area 
needs

Anyone with an interest in, 
impact on, or investment 
in the Lake Area
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